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ADVERTISER'S WEEKLY 


“WOODWORKING 
INDUSTRY” 


180 FLEET STREET, E.C.4 


The Technical Journal 
of the Timber, Plywood 
and Veneer lsing 
Industries 


Split Commission 


A Challenge 
From Holland 


Sin. for obvious reasons, Mr 
Milhado’s action against split 
commissions will be heartily ap 
plauded by the papers he repre 
senis and his colicague-represen 
talives im your country 

But will the agency director 
share his views’? I don’t think so 


Let's look at it this way: In the 
Netheriands, generally speaking 
foreign accounts, over which the 
commission has to be split, rate 
20 per cent commission This 
practice entitles the foreign 
agency to 10 per cent 


True, the foreign agency could 


have made 1S per cent if it had 
contracted directly with = the 
foreign representative of the 
Dutch paper, But it would have 
received its market and media 
nformation from an interested 


party. it would have got a sales 
talk, not “disinterested advice 

Foreign advertising calls for 
unbiased and reliable advice by 
experts on the spot The Dutch 
agency has no interest whatever 
ut what media or which particu 
lar papers afe fina going to 
get the advertising It possesses 
all of the necessary information 
umd can give its service without 
any prejudice 

There are more nportant 
reasons for doimg foreign adver 
tising On a mmission” 
basis than prestige alone In 
handling advertising for foreign 
countries, most agencies will find 


it good policy to co-operate with 


agencies on the spot 

N. Drost 
Secretary 
Netherlands Association of 


Recognised Advertising Agencies 


* * « 


Sin, In a programme prepared 
by us recently and covering 17 


TION 
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POLLOKSHIELOS 


SUBSCRIBED TO BY #5% 
ALL CHEMISTS IN SCOTLAND 
Advertisement Manager SCOTT MURRAY 
THE SCOTTISH CHEMIST 


To The Editor.. 


: . , 
: Letterheading To 
; , 
Be Changed 
Sim,—-in your issue of May 
under the heading “Not a 
: Good Trade Ambassador 
: Print Review by Brian Hilt 
: me particular sample 
*-BROAL.s letter heading is 
tcrincised 


> J write to 


215 


-~ 2 


. say thar I quite 
: agree with that criticism, am 
terateful t0 ADVERTISER'S: 
: WEEKLY in being instrumental: 
tin pointing out this specimen: 
sand am having it altered : 
. . 
: > 4 
; | a | ; 
. howe E 
3 
: H 
> . 
: : 
: Chairman, B.O.A H 
. PRTTTTTITITITITITILT TTT ttt 
countries only 124 per cent of 
the papers were represented in 


Great Britain. Unless, therefore 
an agency has the knowledge and 
practical experience to undertake 
the work in this country it must 
rely on agencies abroad 

Money is only lost when agen 
cies try to restrict their clents 
overseas advertising to papers 
represented in the UK. The ap 


propriations then pass only too 


often to the clients’ selling agents 
with a consequent loss to both 
British agencies and newspaper 


representatives 
W. H. Gooncnitp 
Holborn, E.C.1 


Direct Mail’s Part 
In The U.S. Market 


Sm. lt would be my 
thought to say anything disparag 
ingly of the organisation and 
programme of the A.A. Confer 
I think the whole thing was 
stage 


But | particularly want to cx 


114-118 


last 


ence 
well 


TWENTY-FIVE 


May, 1927 


An Empire Display Week was 
launched at a mass meeting 
al > > 
Alfred Pemberton Lid. were 
appointed agents for Champion 
sparking plugs. 
. > 
The Daily News, with a circula 
tion of 658,024 copies daily, took 


six full pages of space in one issuc 


of ADVERTISER'S Weexiy—the 
largest order from any one paper 
at that time. 
* . * 
WwW. S. Crawford Ltd. opened 


FOR SCOTTISH Saips 


press persona egret -which | 
bnow 1s shared by other delegates 
that certain of the speakers 


were not better informed on what 


mught be regarded as vital points 
m connection will the papers 

“wy presented. | refer specific 
ally to Sua Wavell Wakefield 
M.P.. who, in dealing with the 


subject assigned to him, showed 
im my opimon—a lack of 
knowledge. His reference to the 
avenues available to advertisers 
America failed to include at 
one very important factor. 
namely, direct mail advertising 
und | think some effort should be 
nade to put the matter nght 
Over 40 years ago I paid my 
first the S.A... since 
when, having visited the country 
many occasions, | have never 
make a study of the ac 
uvitees of direct advertising and 
have long known that it was play 
ing a great part in the larger field 


icast 


visit to 


failed to 


IN THIS ISSUE— 
Policy Platform article on the 
cost of press advertising—p. 360 
NEXT WEEK'S issue will include 
a special feature on office printing 

machinery and equipment. 


of advertising and is most scien- 
tifically conducted America’s 
Statistical records 17 years ago 
revealed the fact that direct ad- 
vertuusing stood second only to 
press and magazine and has 
maintained second place for a 
long period. Appropriations for 
direct mail advertising campaigns 
in U.S.A. run into hundreds of 
thousands of dollars a year, by 
some of the largest commercial 
concerns. | have known of a new 
hotel there carrying a direct 


YEARS AGO 


a branch off “u 
*. . * 
Sir Austen Chamberlain spoke at 
the annual dinner of the Newspaper 
Socety. 
. * * 
The Evening Standard celebrated 
its centenary 


Berlin 


* > > 
The Daily Mirror produced four 
onsecutive issues of 32 pages cach 
a record for any pictorial 
newspaper 
. > > 
A. N. Holden & Co. Lid., were 
registered as a limited company. 


May 22, 1952 
Suppliers of Timber, 
Woodworking Machinery 
and Equipment will reach 
the big trade buyers 


‘WOODWORKING 
INDUSTRY’ 


180 FLEET STREET, E.C.4 
CHANCERY 8844 


mail appropriation the first 
year of $100,000 

One could elaborate ad lib 
take the enormous mail order 
o1ganisations; their appropria 
tions for direct mail run into 
colossal figures. Many other ex 
amples could be quoted. I think 
1 have said enough, however, to 
establish the fact that direct mail 
advertising has its prominent 
place in America. 

ARTHUR CHADWICK 

107 Widmore Road, 
Bromley 


lor 


: o.° 

Queries For Critic 

° ee 
Of Gift Advertising 

Sin.—George Winstone, of 
Burnicy, speaking at the National 
Chamber of Trade Conference at 
Harrogate, criticised the system 
ot trading whereby free gifts 
were made of cutlery, dishcloths, 
bulbs, wool, etc., adding “and | 
might even say, a house.” (A.W., 
May 1.) 

By bringing this remark to the 
aid of his case he may be doing 
someone an injustice. Perhaps a 
house was thus given away in 
connection with a trading 
scheme: I have not heard of it 
\ house was to be given recently 

in fact four houses—but it was 
in a connection in no way related 
to a free trading scheme. They 
were prizes in a perfectly legit: 
mate contest, and the giving of 
prizes im any straightforward 
competition surely cannot be 
open to any criticism? 

Mr. Winstone further com 
ments that “it makes it awkward 
and difficult for the chap who 
should sel] them to carry on his 
business.” Would he agree that 
this argument would not apply if 
the firm offering articles as prizes 
had been into the shop of “the 
chap who should sell them” and 
bought them at full retail price” 

ALBERT Bot ron 
34 Hardinge Road, N.W.10 
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‘That reminds me..Id better take some ae 


DOORWAY MATS 
FLOOR MATS 
COIN MATS 
DARTS MATS 
BOWLS MATS 
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ADVERTISING MANAGERS~— write for details and costs of an advertis- 
ing medium that can put your product's name prominently before the purchaser 
_just when she is spending her money. Redfern Advertising Rubber Mats, in- 
corporating any trade name, mark or slogan in any combination of colours, are 
willingly accepted by shopkeepers — because they help to furnish the shop. 

Redferns — originators of this unique, permanent advertising medium — have 
supplied advertising rubber mats for such products as Exide Batteries, Bovril, 
Emu Wools, Ford Cars, Smith's Crisps, Lodge Plugs, Ferguson Radio, Araby Soap. 


i-J 4+} 54-7" @ aDvERTISING RUBBER MATS 


remind at the point-of-sale 


REDFERN S RUBBER WORKS LIMITED WATIOMAL ADVERTISERS OIVISION HYDE CHESHIRE 
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Vital Need For More Aggressive Selling 


L.S.M.A. BRIEFED ON POLICIES FOR 
CAPTURING NEW MARKETS 


ORE aggressive salesman 


ship, and greater initiative in 


capturing vast new markets in Africa and Asia, were twin- 
policies advocated at the annual conference of the Incorporated 
Sales Managers’ Association at St. Anne’s-on-Sea, Lancashire, 


last week-end. 


D. R. Griffiths, director of 
1.8.M.A., told the delegates that 
as a long term policy they must 
live by selling what the customer 
wants 

Countries overseas wanted a 
large amount of high grade con- 
sumer goods from this country in 
addition to the large quantity of 


capital goods with which to 
develop their own economies 
“If we fail now,” he said, “to 


make the necessary changes in 
the pattern of our production 
or if we fail to switch some em- 
phasis from consumer goods in- 
dustries to capital goods indus 
tries, we may lose the chance to 
De first in the vast new markets 
jor capital goods now opening 
up in Asia and Africa 

“Some of these new markets 
are in Commonwealth countries 
We are the industria! heart of the 
Commonwealth Unless we 
achieve a pattern of production 
which makes our industries com 
plementary to, and not competi 
tve with, the industries of other 


Commonwealth countries, this 
industrial heart will stop beat 
ing.” 


A warning that this country as 

whole was facing one of the 
greatest slumps ever in its indus 
tries was given by Cyril Osborne, 
MP. 

Most industries. he said, would 
suffer in the future unless every 
one, from employer down to the 
lowliest workman were not 
brought to appreciate the serious 
economic crisis Which surrounded 
the country 

Lord Derby (president of the 
Manchester and Preston branches 


of the Association) emphasised 
if we were going to compete 
against countries with a lower 


standard of living than ours, our 
industries should endeavour to 


@ Continued on next page 


Poster Firm’s 
Centenary 


Leaders of the poster advertis- 
ing industry attended a luncheon 
in Birmingham yesterday (Wed 
nesday) given by Sheffields Lid 
to celebrate the centenary of the 
firm 

Guest of honour was the Lord 
Mayor, Ald Bowen, who 
responded to the toast of the 
City proposed by Norman H 
Gardner, a director 

George Mills. president, 
British Poster Advertising Associ 
ation, proposing the toast of the 
firm, recalled that William Lemon 
Sheffield, first managing director 
and son of Mrs. Sheffield 
beheved to be the founder, hired 
a negro to ride round on a 
bicycle with the banner “Adver- 
tise Sheffields’ Way.” Sheffields 
had always done what was right 
from the civic point of view and 
had refrained from putting up 
sites which could be criticised on 
the ground of amenity Sir 
Patrick Hannon, chairman of 
Sheffields Ltd., said the firm had 
always stood for decency and jn 
tegrity in the outdoor advertising 
world 


PF. W. JEFKINS | 
RESIGNS FROM 
AD. ASSOCIATION | 


F. W. Jefkins, assistant secretary, 
Advertising Association, has 


resigned. 

He told “Advertiser's Weekly” 
that he intended returning to 
advertising management. 

The Advertising Association is 
now advertising for an assistant 
to the director-general at “not 
less than £900 a year.” 

Mr. Jefkins joined the Associa- 
tion in April 1951. 

ACCOUNT MOVE 
W. S. Crawford Ltd. take over 
home advertising for Powers- 

Samas Accounting Machines Ltd 

from June 1. W. H. Emmett & 

Co., Ltd, retain the overseas 

account 


Sir George Wilkinson presenting 

the cup to Sir Miles Thomas 

The Lady Mayoress, Lady Boyce, 
is in the centre 


The ‘Nobel Prize’ 
Of Advertising 
Receiving the “Nobel Prize of 


Advertising” the Publicity Club 
of London Cup at the Mansion 


House on Tuesday, Sir Miles 
Thomas, president, Advertising 
Association, and chairman, 
British Overseas Airways Cor- 


poration, stressed his faith in the 
contribution of advertising to the 
progress of civilisation 


The International Advertising 
Conference and the Brighton 
Conference had, he was sure. 


done much to raise the status of 
advertising and make it more of 
a profession 


Report on page 348 
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ADVERTISER'S WEEKLY 


MORE PAPER 
PRICE ¢ UTS” 


This decision was taken by 


the manufacturers following 
pree reductions for newsprin 
and mechanical printings 


ernounced last week 

for woodfree printings, which 
are used for a wide range of 
good quality printing and publi 
city material, prices have been 
cut by £20 per ton for reels and 
by £16 10s. per ton for sheets 
M.G. poster paper w cut by £20 
per ton, as also is MG. envelope 
paper Sulphite papers have 
heen lowered by £24 10s per 
ton, kraft by £26 108. per ton 
and imitation kraft by £20 per 
ton 

Some examples of the new 
prices (per ton in each case) are 

Woodfrees (10 tons, reels) 
machine finished and super 
calendered, £122; imitation art 
£124 %s.; cartridge, £136 

Kraft (Pure) ten tons and over 
bag reels: MG., £164; unglazed 
£135 12s. 6d 

Kraft (Imitation) MG 
£97 2s. 6d, unglazed, £95 Ss 

M.G. Sulphite (ten tons and 
over), £135 1Ss 

MG. Poster (making orders), 
£143 17s. Gd 

MG. Buff Envelope (making 
wder one ton and up), £107 
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A ‘Flexible Policy’ 


10% Windfall 


A flexible policy on the use 
to which the extra newsprint 
now available will be put is 
being adopted by most news 
paper managers 


We are now back to pre-wa 
one of them said to ADVERTISER S 
WEEKLY “There is hardly a 
single paper in Fleet Street tha 
can claim that it is sold ou 
Therefore extra newsprint w 
have to go into bigger papers 
That means more advertising 


Another comment was It 
woner the mills get the | 
down, the sooner we shal! | i 


+ get all the paper w need 

The Government have af 
proved a 10 per cent increase on 
the permitted consumption <« 
newsprint by a newspapers 
durimg the current rationing 
period, which began on Sunday 
May 4, with retrospective effec 

The Newsprint Supply Com 
pany recommended the increase 
because of the improved supply 
position, The extra tonnage may 
be used either to increase sales o 
tor additional pages 

To allow newspapers greate 
flexibility the rationing period 
will be extended from eight & 
12 weeks The present period 
will run from noon on May 4 
to neon on July 27 


May 22, 1952 


Follows Newsprint 


Financial Times’ cut-outs on escalator 


——w THE PAPERS ARE USING IT 


sh ne alte the news 
nt nerease had been an 
inced thousands ot City 


workers using the Bank Under 
ind Station were informed on 
fisplay boards, that was now 
msidie to Puy The Pinan tal 


Special displa positions 
ked some nonths ago are 
cing used Stat iTy cut-out 
figures of the symbolic figure 


Games, are 
spersed with panels carry 
1 can now buy 
The display 1 both sides 
escalator stairways is 10 ft 
wide and 4 ft huh, and has the 
of being the only 
on the London Under 
ground where cu figures are 


@ Continued from previous page 


‘BRITAIN MUST BOOST HER 


produce better quality goods 

Fdwin McCarthy (deputy High 
( ommussroner of Australia) 
speaking on “Expanding — the 
fields of Opportunity,” said that 
the recent Australian cults on 
mports could not be helped 

A special committee had been 
set up to investigate any special 
hardship cases caused by con 
tracts which had not been ful 
filled 

Some cases, he said, had been 
nvestigated but it had been found 
that the traders implicated could 
sell the goods which had been 
left on ther hands but the sell 
mg price was not the same as 
Australia would have paid 

It was unfortunate, but it just 
could not be helped. If the cuts 
had not been made there would 
bave been no orders at all con 
nu from Australia in six months 
time 

In the last few years Australia 
had developed, and was still 
developing, new industries which 
today produced goods that in 
the past had been imported 

Australia now had her own 
woollen and cotton industries 
He agreed that the quality of the 
cloth produced was not of the 
same high standard as the United 
Kingdom's 

Geoffrey Hirt, VP. said that 


| thes Country Was gorng to retain 


and cApand its export trade. re 
gain its former positon as the 
world’s greatest internationa 
trader, and sustain its present 
standard of living, the greatest 
possible encouragement must be 
given to those qualities of initia 
tive, adventure and risk taking 
which made the country great 


Sir Frederick James, depuly 


R_H. Penney, national chairman 
of LS.M.A. as seen by Mel 


chairman and managing director 
{ Tata Ltd.. the Indian trading 
company, said the world was 
hanging from a sellers to 
ywuyers’ market and while 

igreed that the western markets 
had to be developed he said the 
astern markets “will be neglected 

our pen” 


h 


LEADERSHIP’ 


He advocated the de-centralisa 
ton of industries by transferring 
eM to Overseas territories where 


the three Ms-—-men, money and 
nachines—were needed. If Britain 
id satisfy he needs she 
night find an expanding field for 

er production 
Britain, he we on, must be 
Nore IRLTESS! Ve her sales 
nanship. He had heard people 
say that Ge inv was the 
country for mechanical engin 
cers, America the only country 
for mass production plant, and 
that Japan produced the best 
textile machinery in the world 

I rita 
Britain was still spoken of for 
he aditions, her thatched cot 
toges her police n. Shakes 
peare, Winston Churchill and her 
dividual lib people for 
go hat Brita “ responsible 
' n an 


combustion 
et engine and 

if it Was a British scientist who 
fir spilt the ak 

“We have got to capture the 
aggressiveness of the Soviet 
Russia and the U nited States. We 
have much to give the world to- 
day. We are still the leaders in 
many fields. Let us say so, for 
surely, in these matters, it pays 
to advertise?” he concluded. 


ngine, radar, th 


used. The effect is one of move- 
ment This idea, which was 
originated by D Barrington 
Hudson, publicity manager of 
1 he Financial Times, was 
carried out by C. S. Ford & Son 
on behalf of the advertising 
agents, A. N. Holden & Co. Lid 

Poster sites which are being 
used by the paper all carried the 
rset “You can now buy it” by 
Monday morning on the Under 
ground Stations 

The Times is publishing 12 
pages five days a week 

The Daily Telegraph, which 
used to run five 8-page issues and 
cne 6-page, has been running six 
R-page and one 10-page since the 
beginning of the new rationing 
easel 

The News Chronicle will prob 
ably have three 8-page issues a 
week, the bulk of the extra space 
going to editorial, The Star may 
have !6-pages once or twice a 
week, with sales as a conditioning 
factor 

The Daily Express also hopes 
to have three 8-page issues and 
the Evening Standard two 16 
page. The Sunday Express should 
have 10 pages regularly and 12 
occasionally, and will carry 
half-page spaces The Standard 
has already run half-page and 
whole-page advertisements 

Other journals hope to 
announce their plans shortly 


Direct Mail Cup 


Winners 


Winners of the British Direct 
Mail Advertising Association cup 
awards contest will receive their 
cups from the Association's presi- 
dent, Sir Frederick Rowland, at a 
luncheon at the Waldorf Hotel next 
Thursday. 

The winners are: Kirkland Bridge 
Tankard, Radio Times (Ralph Jud- 
son, B.B.C Publications Dept.) 
Chadwick Cup, Norman Kark Pub- 
heations (Miss Doris Richardson): 
hon. mention, Fred Smith Lid. (Rud 
docks Advertising) and J. P. 
Harvey & Co., Ltd. Samuel Jones- 
Howard Smith Cup. British Euro- 

can «s Airways Ltd. philatelist 
etter (R. J. Britton—Sales Promo- 
tion Dept.) Block & Anderson, 
Cup, F. Perkins Ltd. Mrs. Beatrice 
Warde's Award (Staff Journal), 
Offrex. Led 
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ADVERTISER'S WEEKLY 


£10 MILLION A YEAR ON ADVERTISING IN THE 


IRISH REPUBLIC 


Cork Conference Is Told How 
Publicity Aids Industry 
Advertiser’s Weekly Reporter 
STimt LATING suggestions for the continued progress of 

advertising in Ireland contributed to the success of the 
first Irish Advertising Conference held at Cork last week-end 


Over 100 delegates heard an authoritative estimate that nearly 
£10 millions is now spent on advertising annually in the 


Republic 

The event was organised by 
the Publicity Club of Ireland 
the Lrish Association of Advertis 
ing Agencies, and the Advertis 
ing-Press Club, and received 
considerable attention from the 
Irish newspapers and fromm the 
Cork civic authorities 

The formal opening of the 
Conference was carried out by 
the Lord Mayor of Cork (W. J 
Furlong) who subsequently held 
a special meeting of the City 
Corporation at the City Hall to 
extend a welcome 

In his presidential! address 
William G. King said that the 
man jn the street frequently 
sssociated advertising with exag- 
gerated glamour, this was regret 
table and advertising men should 
seek to combat this erroneous 
impression 


Concentrate On Planning 


There should be more concen 
tration on planned advertising 
including market research, and 
the profession would be greatly 
assisted by the introduction of a 
University degree in advertising 

Professor John Busteed, Pro 
fessor of Economics and Com 
merce at University College 
Cork, whose address was on 
‘Advertising and the Cost of 
Living.” made a special appeal 
for more co-operative advertising 
by groups of manufacturers on 
behalf of special industries where 
there were a number of smal! 
scale producers who did very 
little publicity because of their 
lack of knowledge of the field 
and their comparatively limited 
resources 


Agents’ Important Function 


He considered that advertising 
agents fulfilled an important 
function in society, although 
they were frequently represented 
as being instruments of modern 
materialism. This representation 
was common to the type of pro 
paganda against advertising which 
seemed to be growing in strength 
Advertising men would do well 
to guard against this development. 

Brian O’Kennedy (managing 
director, O’Kennedy - Brindley 
Ltd.) reminded his hearers that 
advertising moved goods quickly, 
created a big turnover and there 
fore enabled the cost of produc- 
tion—and therefore the cost of 


@ Continued on page 393 


More Mattress 
Ads. Urged 


A fighting fund of £100,000 to 
advertise the baunefits of good, 
comfortable, restful mattresses 
and pillows may be established 
it a proposal made at the 
National Bedding Convention is 
adopted 

It was stated that, whereas 
radio, refrigerator, and other 
competitors allocated between 4 
and 9 per cent of their turnover 
to advertising. the mattress 
making industry spent 2 per cent 


The Shape Of 
Things To Come? 


A suggestion that the corset trade 
should pool its resources to create 
a fund for advertising and publicity 
for next year's National Corset 
Week was made by . A 
Williams, advertisement director of 
Condé Nast Publications Ltd., at 
a dinner held by the ¢ orset Guild 

The slogan could be: “A corset 
is the foundation of fashion 


Toy Selling Needs 
. 
That ‘Spark’ 

No amount of advertising, pub- 
licity or salesmanship can sell toy 
merchandise that does not have the 
spark of understanding of child in 
terest, said W. Gracme Lines, sales 
director, Lines Bros. Ltd., in a talk 
to the British Sales Promotion 
Association. 

Children were, if anything, more 
critical buyers than adults, he be 
heved The guiding light in all 
sales promotion, especially with 
toys, was the word “new,” and with 
it, “news.” 


BRIDE (nT) AIDS SALES DRIVE 


Wedding bells will ring over the 
loud speaker system throughout 
Bentall’s Stores at Kingston on 
Thames on June 7 to celebrate the 
wedding of two of their staff. 

Their marriage marks the cul- 
mination of a special sales promo 
tion scheme which started on a 
schedule prepared last November 
when Celanese offered material for 
a wedding gown. Bentall's found a 
real June bride to wear the gown 
with a romance in their own store 
on which to develop a sales cam- 

paign. 

Covered by normal advertising in 
a dozen local papers, the campaign 
emphasised that a large store can 


Busteed, N. C 


Conference hon. secretary 


FOR 4 SOUND SFT... 


FOR TELEVISION & SOUND 


FOR & SOUND SET FITTED te 


a Cas 


3 
eter look or lis ten 


at other pe 


ALICENCE FOR A YEAR COSTS 


by 


their licenses 


poster is 


> campaign 


people 


‘pirate’ poster has been 
the Post Office as part 
of the campaign against television 
who have not taken 
Designed by 
of Frank C. Eyles & Co., 
being issued in two 
sizes for use in telephone kiosks and 


Post Offices 


supply everything for the bride from 
© engagement ring to travel ar- 
rangements for the honeymoon 
manufacturers tied up with 
ind contributed wed- 
presents worth in total 
These gifts are being dis- 
played in Bentall's windows a week 
the wedding and will 
acknowledged in double 
page advertisements. 

Among others tying in with the 
promotion is Woman and Beauty 
which is publishing a 
special wedding feature and a pat- 
tern of the bride’s gown 
are expected at the 


The Rt. Hon. the Lord Mayor of Cork (W. J. Furlong) opening the 
first Irish Advertising Conference at the Imperial Hotel, Cork. On 
his right is Conference president William G King and on his left ad 
Denis J. Garvey. Others in the grou 


nclude Walter Mahon-Smith. Charles E. McConnell, Professor \iele 
Hartnell 


Miss Maura Fox and D. P. Luke. 


Trade Press Hel 
To Trace T 


D. J. Liston, head of the infor- 
mation and statistical division of 
the Metal Box Co. Lid., addres- 
ing the Royal Counties Branch of 
the Incorporated Sales Managers’ 
Association at Windsor emphasised 
the value to commercial intelligence 
of systematic reading and analysis 
of the trade press 

This, he said, could throw posi- 
tive light on trends and prospects. 


> 
Ministry Ads. 

Only five out of 1,030 news- 
papers in Britain have refused to 
accept Food Ministry advertise- 
ments, giving particulars of ration 
card distribution, at the normal 
display rates, said Major Lioyd 
George, Minister of Food, in the 
Commons last week. Of the five 
papers which refused, four were in 
Oldham. There was no question 
of dictating terms, he said. 


. . , 
Opticians’ Ads. 
Advertising of ophthalmic opti- 
cians should be restricted to small 
announcements on the premises 
and of dispensing opticians to 
“dignified” window displays and 

advertisements in trade journals. 
This is recommended in the re- 
port of the  inter-departmental 
committee on the Statutory 
Registrations of Opticians, pub- 
lished last week as a White Paper. 


£780,000 Saving 


The estimated net economy to be 
made this year in the Home Infor- 
mation services, after setting the 
increased costs of departmental 
information services against the cuts 
in the expenditure of the Central 
Office of Information, will be about 
£780,000, it was stated in a Parlia- 
mentary reply 
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‘Schnozzle’ And 
Sophie Will 
Help N. A. BS S. 


he —" 


Thursday 

) aid of the 
Advert g 

will, 1m many 

ig stage and 

une whe ha 

photographed 

1 this way a 

Jimmy Durante, J 

Jack Warner, Gordon 

Bonar ¢ 
A root he 


OBITUARY 


Hayeroft Stirling 


vy of Supply 


'E. = hgrapeer 


Janhe f 


Geo OeLeokF 


Glasgow Club 


ty 


snd Susan Shaw 
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Club Of The Year 
Competition Is 
Proposed 


A suggestion that publicity 
clubs should compete annually 
for the tithe Club of the Vear 
ls to be discussed at the next 
meeting of the Club Develop- 
ment Committee of the Ad- 
vertixing Association. 

The proposal is that com- 
petitive activities should in- 
clude education, lectures, dis- 
cussion groups, examination 
courses, public relations, 
exhibitions, points for per- 
centage of membership, junior 
section development contests, 
“good neighbours” with other 
clubs, special activities of 
Conference organisation, club 
magazines, public speaking 
classes, golf and other sport- 
ing contests. 

Those in favour of the 
«heme, proposed by a New- 
castle Club representative, say 
that “if entered into in a spirit 
of friendly rivalry” the scheme 
would provide “a measure of 
enthusiawm .. . and club spirit 
could not fail to do good t& 
the cause of advertising.” 

Those against say it would 
be “almost impossible” t 
assews the advantage of onc 
club over another, especially 
when a club has been running 
successfully for many years. 


Dublin 


Age Limit May Be 


Newcastle 


Film On Paper 
After the Mav 


luncheon m 


ional Film 


Trstruc 


In Brief... 


wold Bowden = rmar 
© Aldwych 


succeed 
rl ‘ 
National Advertising 
2 (Contest are ’ 
Birmingham on June 
Regent club lost bh 
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with a short introduc 
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Presentation To 


Sir Miles Thomas 


of the 
le Boyce 
> presen 
Sir ¢ 
4 former 
wesence of 
idy Boyce 
hed by the 


Murray 


scorge 


was read 
s chairman 


sales pro 
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ging director 
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Sir Miles 
Britain's 
non which 
back into 
became 
unser Tank 
1 member 
Advisory 
He 

He is 


national Air 


idership of 
the Adver 


Royal, Mr Milne appealed to 
British manufacturers to adopt a 
bold and courageous marketing 
“There has been a tendency 
advertising the fair-weather 
commerce,” he sa The 
advertising and publicity 

“est part is when 


M mentioned that 
th lub’s membership of more 
than 11,000 was ar me record 

A tribut 
advertising 


¢ to the year’s chairman 
ray Milne was paid by 
Arthur Chadwick 


Women's Club 


‘Prima Ballerinas’ 
Of Advertising 


ma hballerinas among adver- 
women was how Arnold 
and director, 
, and vice- 
Academy of Danc 
bed members of Women's 
ng Club of London, in a 
ballet 
“great executive” was how 
Havinden (W. S. Crawford 
referred, during the discus- 
to Diaghileff, creative genius 
Russian ball 
G. Thomas (Samson 
td.), president of the 
Mr. Haskell! 
Ss. Margaret 
awford Lid.), 
mson (Wm 
Hollins & Co 
Leicester 
ee 


Harold Cave Is 
New President 


the annual general meeting, 
following officers of the Pub- 


hon. trea- 


! ank i. oulson, 


a Port Authority 
Docks and 
hinges, thes 
State Rar wart 
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£300 MILLION 
7 “ r 
ON PACKS 
Three hundred million pounds 
a year is spem on packaging in 
$ country t was estimated Dy 
t&. H. Dickens (Marks & Spencers 
Lid.), immediate past chairman, 
st the annual dinner of the 
f Packaging held at 
Roya London, last 


industria process he said 


ost neglected 
This was a 
management problem which did 
not aiways receive the attention 
t deserved Mr. Dickens said 
that the Gover nt were per 


haps the b 


j ts of all 
He had heard that 15 per cent of 
the cost of the re-armament pro 
gramme went on packaging 
Yet the Government possessed 
every sort of skilled adviser 
except on packaging. They had 
No one who had been an 
accredited packag 
like America and Ca 
experts were drawn from. the 
ndustry 


Can Makers Are Told: 
‘Watch America’ 


Can manufacturers should make 
every effort to ensure that improve- 
ments in American machines and 


gaeest c 


technique are followed closely and 
applied as rapidly and as fully as 
possible in this country, states a 
productivity team report on food 
canning 

The team also recommends that 
the Government should free more 
tin plate and su he United 
Kingdom 1 industry No 
very large quantities a necessary 
Without adequ supphes however 
no planning for volume production 


is possibl 


Readership Survey 
In Switzerland 


A readership survey covering the 
German, French and Kalian speak- 


ng parts « zeriand, is being 
undertaken 1 
Swiss Adv 
co-op < 
paper Prop $ 
Swiss Soc y 
Agencies and th Association of 
Swiss Advertising Consultants, has 
ioe d 

Results will show detailed reader 
ship by social class and age, the 
duplication and intensity of reader 
ship of adir 


to be made by the 
Geselischaft fiir Marktforschung in 
Zurich Dr. Peter Smolensky is 
mainly responsible for the execution 


of the work 


Nuffield’s Push 
In Canada 


Following the relaxation of hire 
" purchase gulations in Canada 
which hit the export of the popular 


class of British car—the Nuffield 
Organisation are to initiate further 
publ using campaigns 
m that country 


z 
< 


ily 


Mark Wardy (chairman, A. & F. Pears Ltd.) 


Doris Richardson (advertisement director 
inspect “St. Martin's Lane by Leslie Dugdale, which won first prize 
at the “Courier 


1,700 See ‘Courier’ Exhibition 


More than 1,700 visitors inspected 
the 417 paint:ngs in the second 
Courter Art Exhibition, by artists 
in advertising journalism com- 
merce, and industry, which was held 
at the galleries of the Roval Society 
of Painters in Water Colours last 
week 

First prize (£30) of the three 
prizes offered by Major Norman 
Kaork of Courier To-day and 
Bandwagon, was won by a painting 
of St. Martin's Lane by Leslie Dug- 


Graham & Gillies Open Branch 
Agency To Cover Pacific Coast 


Graham & Gillies Ltd. opened 
a branch agency in Beverley 
Hills, Los Angeles, on Monday 
In addition to assisting British 
manufacturers wishing to pro- 
mote sales in America the branch 
will secure American advertising 
business It has been granted 
full recognition by the 4 “A's, 
the American equivalent of the 
Advertising Association 

As much as possible of the 
British character of the agency 
will be maintained in the Ameri- 
can branch, it will be known as 
Graham & Gillies Ltd. Inc. The 
main function will be to cover 
the Pacific Coast 

The agency will be fully 
equipped to handle al) aspects 
~ advertising —press, television, 
radio and poster. Two American 
accounts have already been 
secured One is the Copper 
Brite Co. Inc., makers of a new 
household metal ware cleaner, 
for which newspapers and tele 
vision will be used, and the other 
is Sele, a plastic bonding and 
sealing material, using commer 
cial radio 

For over two years Graham & 
Gillies Ltd. have had an asso- 
ciate arrangement with Abbott 
Kimball Co.. of New York, to 
handle a service for their clients 
in that area of the US. This 
irrangement will continue 

Chairman of the Los Angeles 
branch agency will be William 
Macrae Gillies, chairman and 
managing director of Graham & 
Gillies Ltd. London Vice- 


Norman Kark Publicat 


chairman is Fred Ludekens, who 
has been a senior executive with 
several leading American agencies 


and Richard Aldcroft, 
will be production director 


the British Association 


this evening with a 


a talk on news gathering 


Cranston Bogle, production mana- 


Mackenzie (W. S. Crawford 


of vocational guidance department 


group discussions and 
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P.R. World 
‘Rotary’ Plan 


A committee meeting in 
London has agreed on detailed 
proposals for the formation of 
an International Public Rela- 
tions Association with the pur- 
pose of “exchanging experence 
and ideas, explaining the work 
of P.R.O.'s to the world outside 
the profesion, but, above all, 
forming a kind of rotary in 
which cach member in case of 
need may be sure of the assis- 
tance of his fellow members 
throughout the world.” 

The association will tackle 
these three problems facing 
practitioners 

1. The problem of profes 
sional recognition 

2. The problem of profes 
sional skill (including the pool 
ing of Most recent results of ex 
perience and research and the 
publication of an International 
Who's Who in Public Relations) 

3. The problem of profes 
sional ethics (linking the codes 
now being compiled in several 
countries) 

The proposals are to be cir 
culated for discussion to the 
French, Dutch, Norwegian, 
Italian and Australian Associa 
tions, the Public Relations Society 
of America, and the Institute of 
Public Relations 

The Board of Directors of the 
Public Relations Society of 
America sent a message that it 
is “most desirous of co-operat 
ing im the studies and actions of 
the Provisional Committee.” 
Representatives of the Pro 
visional Committee have been in 
vited to address the annual meet 
ing of the Society at Washington 
on November 24 


Labour Minister Will Address 
Industrial Editors’ Conference 


reports; “Industrial photography,” 
Walter Nurnberg; the Association's 
annual meeting 

The following members have 
been nominated unopposed for 
election at the annual meeting on 
Saturday 

Chairman, WN H Blundell, 
FBI Review, vice-chairman, 
B. W. Smith, Shell Magazine; hon. 
secretary, J. P. Wynn, National 
Post; hon. treasurer, R. B. Yates 
Wills Magazine editor of the 
Association's journal, S. DeBurns, 
Expression; other members of the 
executive, E. N. Parker, Far and 
Wide t A. Reynolds, A.FU 
News; E. W. Sharp, The Holding 
Component; and Sidney Smith, 
Minlabour 


Now A Company 


H. Richard Simmons, for 38 
years proprictor of Games and 
Toys. British Playthings Overseas 
and Games and Toys Year Book, 
has now transformed his organisa- 
tion into a limited company. H 
Richard Simmons Ltd., with himself 
as chairman and his son, Edward 
Simmons, as director, 
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NEW PRESIDENT 
FOR L.P.A.A. 


At the annual genera! 


George ‘ 4 


necting of 


th London Poster Advertising 
Amociation Lid, Norman Gardner 
(Walter Hill & Co lid.) was 
clected president for the neuing 
year 

Stanley Brown (ames Devey 
Sites Lid.) was elected semor vi 
president and G. Barton (Parting 
ton's Poster Advertiing (o.. Lad) 
umor vice-president 


W. RB. Churchill (WOR Churcty! 
Lid.) reared from the committee of 
maha gemem after many years 
wrvice aod Richard W. Watker 
(Borough Hillposting Co.) was 

lected in his place 
(See Mainly Personal page 86) 

* * * 

Allan G. “Stephen tus been 
sppointed advertisement manager of 
the Outram group of newspapers 
Herald. The Balletin, and 
he Pvening Times im succession 
to the late Adam W. Adamson 

During W years with the con 


‘ stgoe 


pany he has served in all depart 
ments with the exception of th 
“ditortal and wire room 

Following five and a half years 
service with the R.N.V.R. during 


the second world war, he spent one 
at head office in Glasgow and 
for the following two and a half 
years was London representative for 
the Outram Group of 
returning to Glasgow im October 


vear 


1949 as assistant to the general 

manager (advertising), a position 

which he retains as advertisemen 

ry A ge rt. Stephen is president 

of the Publicity Club of Glasgow 
* * * 

J. C. Coster has joined Rodway 
Smuh Ltd of Bournemouth is 
technica directo of VULOMOt)¥ 
advertising He has been d 
engaged in the motor trade for tt 
past WO) yea umd has supervised 
the compilation of some of the 
largest catalogues issued h 
country 

*. * * 

3. HH. Miller-Wheeter, publicity 
manager of Drysdale A Co. Lid 
Scotstoun, and hon. sec y of 
the Scottish branches of IS BA 
and LAMA. has now returned 
Nusiness after wo-and-a-half 
month's absence duc to a brea 
down in health 

* . . 

Stuart A. Hirst has been 
elected chairman of the Leeds 
Development Committee sponsored 
byw the Chamber of Commerc 

* . . 

John H. dupe hos coogned fon 
bus post as press officer to Th 
General Flectric Co. Ltd. to jin 


the technical information 
of Marconi’s Wireless 
Co, Ltd, at Chelmsford 
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NEWS ABOUT 


PEOPLE 


Two Join Robert 
Freeman} Board 


A. T. D. George and C. . 
Karnes have been = appointed 
dvectors of the Robert oe 
Co. Lid. Both have been with the 


gency for 
(corge mw om 
department 


over 


three years. M 
charge of the copy 


Before wining kreeman's Mr 
Croorge was senior ocopywritcr a 
Graham & Gillies Lad., for exgit 


ums, and Mr. Barnes, who is in 
charge of the marketing and mer 
chandiwing department, was with 
Research Services Lid. and ‘the 
marketing department of London 
Press Exchange Ltd 
* 7 7 
Dennis R. Mathew 5 joining 
\lexon & Co. Ltd. next month as 
«ivertising manager. At present he 
holds a similar position with Peter 
Robinson Lid 
* * . 
Ronald King, director of Greenlys 
iid. leaves for the Continent on 
Tuesday to make contacts on be 
half of Greenly's clients for 
ng their export programmes, and 
© complete the appointments of new 
ench, Swiss and an asso 
cates with whom negotiations arc 
now in progress 
7 * * 


The following have been clected 
» membership of the Institute of 
Public Relations 

Full members: Miss Rosemary 
Fivira Barnett, principal iblic re 
stions department, Greeniy's Lid 
Norman Batchelor, public relations 
nd information officer, Tottenham 
Corporation: J. C. D. Dodds, pub 

ty officer, Conservative Centra! 
Office (Northern Counties Arca); 


lan Johnson, director of public 
suons, T.D. Advertising: A 

C. Palmer, public relations man 

sger, Esso Petroleum Co., Ltd 

James A. Porter, public relations 

ficer Shell Chemicals Lid 

ws : 


. S. G. Smele, senior press officer 
ind deputy chief regional officer 
Central Office of Information, 
Nowcastle-on- Tyne Associate 
Members: M. V. Dyas, guest rela- 
ons officer, Ford Motor Co., Lid. ; 
tudor Nanayakkara, assistant. over 
1s department, S. H. Benson Lid 
a . * 


¥. 3. George has returned to the 
per Comrol, Reading as an 
ustant controller sates he 

Ministry of Materials. He will th 
charge of imports of paper and 
rd 


Colin Scholey, artist om the 
sudio staf’ of Heslock Lid., Leeds 


advertising agency, and an enthusi 
astic cricketer in the Yorkshire 
League. has now joined Worcester 
County Cricket Ciub as a profes 


onal He has been selected by 
Worcestershire after intensive 
search for a suitable deputy for 
wicket-keeper Harry Yarnold His 


first ounty 


tourists 


* om * 
Off To The A.F.A. 
Convention 


game wat against the 


Indian 


Nicholas Royds and A. Bruce 
MacColl are ng on the “Queen 
Elizabeth” attend the Conven- 


toon of the Advertising Federation 
f America in New York 
They will stay in the States for 


several weeks after the Convention 
to make further sudy of American 
methods and techniques 

Mr. MacColl is the head of the 
research and statistical department 
of G. 8. Royds Lid.. and chairman 
of the Society of Diploma Members 
of the Advertising Association 

* * * 

John Coope, depuiy chairman 
Daily Mirror, returned from his visit 
to the United States and Canada 
last Thursday 

* * * 

David Home has joined Auger & 
Turner Lid. as an account execu 
tive He was previously with 
Patrick Milne Martin § Austin, 
advertising manager of Elem 
Clothes Lid.. has joined the pro 
duction department of this agency 

* * * 

Arthur J. Dowsett has 

appointed editor of Timber 


yeood 


been 
and 


C. Cosier dilan G 
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Stephen 


Sales Chief For 
‘Evening News’ 


Associated Newspapers Lid. an- 
nounce three important appomt 
ments on the circulation side of the 
London Fvening New 


8B. V. C. Harpur, assistant man 
iger, Scottrsh Daily Mail, returns 
© London to take up the newly 
created post of sales and distribu 
ron manager of the FE: ening News 
Mr. Harpur, who joined the staff 
of Associated Newspapers in 1935, 
started in the advertisement depart- 
ment 

After his war service he was ap- 
pointed to the Manchester circula 
ion department of the Daily Mail 
in 1946, to the Londen managerial 
staff in 1947 and to the assistant 
managership of the Scottish Daily 
Mail in 1950 


a . Ferguson, deputy to the 
late EF. K. Endersby since 1934 and 
with over 40 years Apenence on 


the circulauon side, now becomes 
circulation manager of the Evening 
News, and H.C. M 
assoc'ition with the circulation 
department dates from 1923, has 
been appointed assistant circulation 
nanager 


* * * 


Drummond Armstrong, director - 
general, left the Advertising Associ- 
ation yesterday (Wednesday) for a 
holiday before joining the LI.P.A. 
as director on July 1. 

Before leaving, he was presented 
with a brief case by his “regretful 
but not forgetful A.A. staff.” 

A card signed by cach member 
of the staff carried this verse 


To D.L.A. of whom they sav 

The more he works, the less 
they play 

But. as the twice referred to 
“they.” 

We. the inscribed, would also 
Say 

How pleasant’'s work—when 
done his way 

* * * 


Lt.-Col. K. G. Maxwell, mano- 
ger, publicity department of Metro- 
politan-Vickers Electrical Co 
Lid.. has retired from executive 
after 41 years’ service with 
the firm. He has been succeeded 
by the assistant manager, E. FE. 


Col. ‘Maxwell has been chairman 
of the B.F.A.M.A. publicity com 


mittee and of the A.E.1. publicity 
committee He will be available 
to the company im an advisory 
capacity 

In 1921 Mr. Walker won an 


M-V publicity competition, as a 
result of which he was invited to 
woin the publicity department. He 
has been M-V epresentative to the 
Incorporated Society of British 
Advertisers for more than 20 years. 
and is also a member of the public 
relations committee of the Radio 


Industry Council! 
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Sells more copies. Sells more goods, 
Sells more of everything that women 
buy. WOMAN AND HOME is 
Britain's biggest-selling monthly 
magazine, and, for feminine, home 
and family products, Britain’s greatest 


monthly advertising medium. 


Wom AN HOME © en roe oom 
nie itched Biggest Selling MONTHLY MAGAZINE 


A. W. BURNETT. Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, FARRINGDON STREET, LONDON, E.C.4 
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Sponsored TV—But Not For OD Years 


After Defence Drive 


COMPETITION WILL BE ALLOWED: 
B.B.C. PRIORITY FOR MATERIALS 


‘PONSORED television is on the way—but not for five years, 
+ at least... . This is evident from the Government's White 
Paper on broadcasting. A competitive system fof TV will be 
allowed when rearmament is achieved, but the B.B.C. will 
have priority on labour and 


materials. have been prevented by limita 
The Wh Pape ales that th ms on capital investment from 
Cro would ' ul | developing television in certain 
‘ ‘g ny ‘ » th steas and from introducing very 
polr t RB ems gh frequency sound broadcast 
: wards sf . ne . ne g The Government conside 
nuive ‘ snd the casting hat the BBC. have a continuing 
esty nine ‘ ad omMigation to provide adequate 
astis wit the consent of national broadcasting services 
™, t p . General w he uughout the United Kingdom 
ind the fulfilment of this policy 
: it CG ument has come to ist Clearly have first claim when 
' n st in the ex ‘hour and materials become 

ss atlable.” 


AGENCY IS 


at “ When sponsored radio and tele 
{ grea natona n nm do arrive in this country, at 
\ ake 1 feasible cast one agency, McCann-Frick 
son Advertising Lid. wi be 
| Safeguards Against idy with basic research com 
: Abuse pleted, services blueprinted, and 
Parla t would have an op personnel lined up 
, f considering, before At a meeting of actual and 
g he first station potential clients last week, the 
d ern and cond ms under izency showed a number of films 
* . r petitive television with commentary, summarising 
would operate < findings of their investigation 
Sulewuards would be intre to British viewing, explaining 
eo abuses the value of television as a 
: would medium, giving examples of US 
, j , purpose commercials, and outlining the 
nduct of services which the agency will be 
Py ove sine ible to give its ciuents 
gh the A number of points were made 
rn r y members of the agency wh 


WHAT'S HAPPENED TO MR.THERM ? 


a 


This cartoon rer erne on the Ministry of Fuel and Powers request to 

urea gas bear uspend promotional advertising appears in the current 

ue of “Conta magazine published by the Watford division of 
the Eastern Gas Board 


RUNNING SURVEY ON 


introduced the films. Among 
them were 

While grea psychological 
differences in the ingling” of 
commercials would be needed in 
this country, the production tech 
niques and) = basi know-how 
would be the same as in the US 

The greatest opportunity spon 
sored television flers is the 
opportunity to demonstrate 
Three rules for commercials are 
Demonstrate “ keep it 
simple, people are the best sales 
nen 

Costs in this cou y are not 

kely t prove ¢ suarable to 

se in the US 

McCann-Ericks have now 
set up machinery for a con 
tinuous Viewing pane Among 


Ty 


SURELY YOU HAVE A MESSAGE FOR THE RETAILER 


he expects to find it in... 


LAYTON’S NEW TYPEMASTER TROLLEY 


rm 


Type Face 
f which by 
& E. Layton 


© mtroduc 
Face 
owing 56 of 


BRITISH 


VIEWING 


facts revealed by their survey 
into 1,000 households js that 89 
per cent of people gave a favour- 


able answer to the question: “Are 
you satisfied with what you 
view?” but that S53 per cent 


would welcome commercial tele- 


vision if the programmes were 
outside the present B.B.C. pro- 
gramme hours 

Variety is the most popular 


type of programme, though not 
in Scotland; opera and ballet are 
among the least popular, there 
is often a pronounced difference 
between the popularity of indivi- 
dual performers and of the shows 
in which they star 

Best hour for commercial tele- 
vision would be from 7 p.m 
8 p.m 


Commons Query On 


Sterling Payments 
For Luxembourg 


No foreign exchange is granted 
to firms for advertising on Radio 
Luxembourg Payments for time 


are made in sterling to a company 


resident in the U.K. which is 
illowed to remit dividends to share- 

holders resident abroad 
This answer was given by the 
Minister of State and Economic 
(Sir Arthur Salter) in Par- 


Asked if payment for advertising 
Scotch whisky on Radio Luxem- 
bourg was made in currency or in 
kind, the Minister said he had no 
information on that pot 
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Thirty years 
when this 


appeared... 


NT 


...the obvious first choice 
in appealing to women of means 


intelligence and good taste... was 


...and still is 


Fonte ee ‘cin ae i 


"a ae 
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were Galea ScltMliie Sent stone 
feminine coafidence tn Good Hoaekaaping le groates than over 
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Price Still Too High 
DVERTISERS should be in jubilant mood this week 
Permitted consumption of newsprint has been increased by 
10 per cent. It is the best news they have had for years 
Newspapers rejowe too, bul their gratification is more subdued 
They want more newsprint, they want to print bigger papers, they 
want to give better service to advertisers. But they do not want 
to lose money. The price they have to pay for newsprint is still, 
despite the small reduction just made, far too high to make 
They are also doubtful whether, 
at present rates, justifiable though these may be, and low though 
they may be in relation to prices of other services and commodities, 
a5 is pointed Out in a provocative article on another page, demand 
for advertisement space will rise in proportion to its availability 
| P. Bishop, at the Advertising Conference, expressed the hope 
that advertising was ready to expand to meet the newsprint 
increase. There are sound reasons why it should. "While it re- 
mained hard for advertisers to buy the space they required, as 
and when they required it, there was some excuse for reluctance 
to spend. Restrictions made a mockery of intelligent planning 
from now on, newspaper advertising, well timed and with its 
impact skilfully planned, should be able to pull its full weight 
That fact alone should warrant some bigger appropriations 
Advertisers will need to spend more if they are to use the press to 
full advantage and at the same time support press advertising, 
as it should be supported, by appropriate use of other media 
It ts perhaps fortunate for the newspapers that the newsprint 
increase coincides with the announcement of Government policy 
on commercial broadcasting. This has cleared the air. Commercial 
from British stations, is out Commercial television, 
competitive with the B.B.C., is approved in principle but post- 
poned for several years. For obvious political reasons, it may 
Advertisers are therefore no 
longer tempted to conserve expenditure in anticipation of a new 
mass medium. The press retains, in this field, its unchallenged 


greater Consumption economic 


radw 


well be shelved for much longer 


dominance 

The next step should and must be a steep cut in newsprint 
prices. This, as Mr. Bishop forecast, is to be expected. It should 
not be delayed a day longer than is necessary. Perhaps, as the 
Daily Express alleges so forthrightly, it has already been delayed 
Not until such a cut comes will most newspapers, 
expecially the smaller ones, be able fully to absorb bigger supplies 
Not until then will newspapers as a whole be able to consider 
which is what advertisers want 
most of all, and which would do more than anything to stimulate 
demand for space 


too long 


cutting thew advertisement rates 


@ Change of subscriber's address: Please inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect, and include presen: address in full as well as new address 
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To-morrow’s Topics 


Poster industry plan 


colour competition 

A COLOUR poster compe- 
tition is being planned by 

the British Poster Advertis- 
ing Association It will 
probably take place in the 
autumn 

It is hoped that the contest 

open to all comers—will 
develop into an international 
event 

This week committee members 
ot the B.P.A.A. were inspecting 


. colourful poste it Holborn 
Circus. It was the forerunner of 
the one that will be used in con 
nechhon with the npetition 


The slogan on the poster reads 
Colour Posters Mean Business.” 
A blue background has been 


n brilliant 
whites and 


used with iecttering 
reds 
blues 

The poster was a hand drawn 
specimen produced by A.A, Sites 
Lid 

Details of the ¢ 
now being complcte 
published shortly 


greens, youows 


npetition are 
d and will be 


_— 


The Per 


Association is 


— _ 


Proprietors 
apparently tighten 
on its aeer recognition 
recognised 
nily been asked 
mnaire ask 
norm 


ing up 


system. A number of 
agencies have rece 
to complete a quest 
nme for informatior va 


ally 


confidenti 


nature concern 
ing their turnover. staffine and 
finances Some them don't 
like it, and say it unduly in 
quisitorial, From er quarters 
where the view is held that recoe 
nition should too freely 
granted, comes praise for the 
PPA 
--— —— - 


Art of advertising 
in politics 


ITH electioncering be- 
coming something of an in 
dustry, politicians are constantly 


being urged to adopt the publi 


city methods of the commercial 
world Those in Government 
office are urged to explain their 


vd of modern 
theds; those 
advised to use 


activities with the 
public reis 
In Opposition are 
similar Weapons to secure 
election to power 
Politicians = deciding 


"Ss Mm 


future 


propaganda methods are con- 
sidering results achieved by pro- 
advertising men in 
on both sides of the 


fessional 
poutics 
Atlantic 

In America there are doubts 
for example presidential 
aspirant Robert Kerr got poor 
results with 250,000 dollars, spent 
mostly on advertising, in the 
primary elections against Estes 
Kefauver 

In Britain, on the other hand, 
few dispute the effectiveness of 
the Colman, Prentis & Varley 
styled campaigns which restored 
the Conservative Party to office 
Posters played a big part in the 
last two General Elections, but 
press advertising and films were 
also used with effect 

The lesson learnt in Britain 
and heavily emphasised by re- 
cent developments—is that pub 
licity, to be effective, must be 
continuous in politics as im 
business 


ome ee 


Organised advertising in the 
United States endeavours to play 
a full part in every national 
activity Latest news (credit 

Tide’) is that the Advertising 
Council will co-sponsor a cam- 
paien for the American Heritage 
Foundation’s goal of a record 
63,000 000 in the forthcom 
ing election Advertisements 
urging people to “get out and 

will run for 60 days before 
poll 


—_ 


vole 


vole 
the 


Joint campaign for 
tooth brush sales 


ATEST organisation to con- 

4 sider the possibility of a 
joint publicity campaign to in- 
crease sales is the British Brush 
Manufacturers’ Association 

Members are worried at 
low sales of tooth brushes 

The annual report of the 
Association states that, despite 
the increase in population, the 
seles of tooth brushes in this 
country are no higher than in 
1935 Only one brush is sold 
each year for every two people 
in the country—ammunition here 
for a hygiene campaign 

It is ported out that the price 
of tooth brushes has increased 
less than almost any other com- 
modity 

A new marketing approach is 
being sought 


_— 


the 
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HIGHEST 


daily 
net sale in 


the world 


Lowest 


daily inch 
per thousand 
space rate 


7 cae, 


Daily Mirror 
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ONG years ago, when I 

4 had not yet acquired grey 
haws in the service of these 
colurmns, | reminded you of a 
debate or braims trust at which 
Lord Dunsany ts said to have 
been asked whether he ap 
proved of women making up 
in public 


He epled that i was a qu 


nis vet spread in sigh ui 
iny bird After a pause scarce 
ng muigh f the audience to 
put away its powder puffs, the 
cha rman | { vat que a! ” 
picax and that was that 

By « 1 argued, the less 
the gen " pu « knew about 
he mechanisn fad tisimg the 
bette re ‘ ild be left in 
th sful f that advertise 
ents just growed ke Topsy, « 
mysteriously appeared under 
gimmeberry bushes 

loday | begin 1 wonder 
whether i guile as simp is 
hat Clearly her s another 


LONDON .- 


SOUTH EASTERN 


ALETT 


MEAD OFFICE - 


point of view, for last year the 
Advertising Association decided 
n its wisdom to launch a public 
lations campaign for advertis 
ng. Whether this was merely to 
be a defence against danger of 
taxation of was to persuade the 
general public to read and be 
ve more adv sements escapes 
¥ memory, and the excitement 
ms to have dwindled since the 
socialists departed from power 
But the fact remains. the Adver 
ng Association wants the 
public to be more conscious of 
sdvertising = as an industrial 
ree 
In America, for some reason 
he film industry has seemed to 
build up the advertising man as 
M wmportant and usually v 
wealthy member of the commu 
ty, with a social status some 
what above the old bootlegge 
t far below the cowboy's 
With this and the inescapable 
mmercial puffs on the radio 
ind television, the American 
public cannot help being fully 
mscious not Only of advertis 
ng but of the fact that a con 


41 


E 


MAIDSTONE 
FLEET STREET 


Spreading The Net In Sight Of The Bird 


siderable ind ccupied in 
spreading nets 
As far as ‘ this has 


irm to ad 
onceivably 


have don g00d attracting 
more and better recruits 

Perhaps, for ¢ time being 
We Ought at icast to keep an open 
mind on the quest f advertis 
ng advertising over here 

Meanwhile wha iré We to 
make of a full-pag from the 
New York Times which 
announces very ¢ i] 


TO-DAY—and every day 
people of America buy 84,017 4 
daily newspapers for which they 
pay $2,589,000 because they want 
the complete news of local, 
national and world affairs .. . 
found only in their newspapers 
and for advertising news of pro- 
ducts and services. The primary 
purpose of the newspaper is 
NEWS ... the primary purpose 
of some media is entertainment 
and many people dislike enter- 
tainment interrupted by advertis- 
ing but in newspapers . 
People WANI advertising 
People look for advertising 
People welcome advertising 
All advertising media are good 
. but it will pay advertisers to 
remember. . Newspapers are 
the daily shopping guide of the 
American Family! 


Addressed to advertisers and 


their agents by a firm of news 
paper representatives, it is quite 
» remarkable affair That tw 

urn the goodwill of many news 
paper propretors for Messrs 
Moloney, Regan & Schmitt, the 
representatives, is certain, and 
that may be its rea purpose 


But will it induce advertisers to 
nclude more newspapers in their 


schedules at the expense of radio 


television and the magazines’ | 
find that very hard to believe 
If it us the opening shot in a cam 
paign, and later insertions w be 
nuc nore f Ma Wd specific 


generalities may be very good 
yut by itself it see incoNvVINC 
ne 
* * * 
For THE Co-operative Whole 
sale Society there a peared this 
ttle piece of poet 
4s Tom eats w ft restrai 
The fo h " h r 
Mum faint 
But Divvy comes es the da 
His Mum shops 1 <iser way 


With care and practice it is 
possible to read this aloud so 


that an unsuspecting client would 
never realise how it falters and 
stumbles its slow length along 
anc perhaps wniy me casua 


reader in a dozen wi!) notice how 
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sadly it scans. But the point is 
that a good pingle sticks in a 
reader's mind; a lame duck lke 
this gets the worst of both 
worlds, for ut is too jerky and 
tortured to be good prose and 
ton nept to make memorable 
verse 

There are good copywriters and 
experienced advertising managers 
1 plenty who helieve that as 
ong as two lines in a rhyming 
uuplet have the same number 
syllables they must be all 
right regardless of where the 


Review of 
Advertising 
by 


COPYTASTER 


stresses fall It is nothing to 
worry about, any more than be 
ng tone-deaf or colour-blind 
But unless you are really fond of 
verse——fond enough to own and 
know really well at least a dozen 
poetry books—I would advise 
you to hire a poet for this sort 
ot job The people who win 
prizes week after week in the 
literary reviews would = surely 
oblige for an almost nominal 
sum, and produce something that 
not only scans but is a great deal 
ess dreary than-—for example 
this Co-operative quatrain 


* * * 
WHEN A MANUPACTURER'S pro- 
luct 1s almost under the counter 


VV) ahs #2 @. 
Showers and squalls” 


hichleness and feo mark - 
the month of April Young 
© &y hancies Ughtly tr ten Pod 


Swag “* "yy hmm - 
> fa & Saint Geor, 
rend TWlerrie England a 
on my the twenty third 

loyal cadezens 
ut qreat 
umber 


Somebody at Capstan or a 
member of its agency obviously 
said ‘it doesn't matter a damn 
what we do, so let's have some 
fun!” And he did, and so did his 

lettering artist 
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Everyone whos a 


“SKETCH 


| AFTER EXPLAINING to a client the many 
obvious merits of The Sketch as a medium for 
advertising high quality merchandise, 

he still shows no interest, there is only one 
thing to do: put a copy into his hands 

so that he can see for himself how 

many famous firms grace its advertising pages. 
Then, perhaps very, very tactfully, 

the point could be made that shrewd advertisers 
like these don’t grope. They know that 


The Sketch pays... in sales! 


one is seen in 


tt 2) 
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Review of Advertising — Continued 


i? would be embarrassed if carefully by more people than 
{ g sed the de snything Capstan have published 
{ c j produce a f ten years! 
wdvert a mere The greatest crime in advertis 
$ t “ s thing ng « to discourage 4 Writer of 
i KK dy at Capsta in artist who produces something 
Tha { tts ager itterly different from anything 
{ doesn't mat ever used before for your kind 
fa what we do. s let's ha of product. We should encour 
< " And hid. and so age our maniacs, they may turn 
tering artist. One would out to be a great deal saner than 
j x » long way to find ourselves 
‘ ig at ‘ ad-as * ° e 
t : “ f effo and 
n of the joke is that a Deserve att 1 have said about 
bably attracted more the craze for script, -f think 
and been read more here's a good deal of charm in 


| itis 


ee - 


ucher in vitamins 


a ee 


orse 


We have no knowledge of 
the political persuasion of 
horses but we do know that 
a willing horse today is a 
And so it is with 
Exhibition and Display—a 
combination of horse-sense 
and hard work. 


treasure. 


This picture, taken in) our 
works, moulded- 
rubber for 
mill displays. And 
good displays they 


trust 


shows 
horses cider- 
very 
are — 
for that. 
This is just another facet 
of our service to clients— 
for everything in Display 
and = = Exhibition — call 
Priestleys, 


Priestleys 


This seems to have 
heen just one iso 
lated insertion. Has 
it had any notice 
able value’ And is 
there no trade 
mark on Sicilian 
oranges’ 


148 


thes Suc af Z advertise 
m™ ut x ave been 
just one isolated m shortly 
after Christmas, and | find mt very 
difficult to belies a single 
bang on such a smal! and dis 
crect tom-tom ca eally have 
been of noticeable value. Some 
how one nagines a Siwcihan 
grower gesticulating + rrowtuilly 
with his hands and saying Ad- 
vertising”’ I tried f mee. He 
no good.” Hye pa ularly no 
good, incidenta there is no 
trade-mark its equivalent on 
Sicihan oranges And if there 
is one, the advertisernent should 
have said so 
. . - 

Dicoins TrHRovGH my files of 
pet abominat | find this 
grammarian s g ire, and | 
hereby award it the Illiterates’ 
Challenge Cu t held sine 
die 

All right then 
just for five munutes 

whilst your mustress out 

This luxurious Gayledour rug 
makes anyone want put one's 
feet on to ul 4d life isn't 
so bad with a rug like this to lay 
on. Write tor the free folder 

Ed:torial writers ire not 
eligible for the Challenge Cup 
but dishonorary mention must be 
made of the author and sub 
editor of this sentence from a 
very great and austere news 
paper Fairbairn was one of 
those prophets who was not 


without honour 


cular country 


n his own part 
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ANIMAL 
FABLE 


Once upon a time 
an advertising manager 
many days and nights of 
labour, he created, by dint of 
sweat and tears. a master- 
piece. When he looked at u, 
he saw a thoroughbred horse 
with flashing and a 
proudly arched with 
perfect legs beautiful 
tail animal which 
could not have been created 
better by the Creator of All 

Then he submitted his work 
which was discussed The 
sales manager said: “He seems 
to be too light on his feet 
This point was debated and 
it was decided to give him the 
feet of an elephant 

Someone else remarked: “He 
does not appear to have a 
sufficiently large range of 
This was discussed and 

given the neck of a 


there was 
After 


eyes 

meck 
and a 
a pertect 


view 
he was 
giraffe 

Finally, a director remarked 
He is not beautiful enough 
Everyone nodded, and they 
gave him a peacock’s tail 

And now they wonder why 
the animal is not pulling his 
weight! 


Transiated from Gebraw- 
chographik by Peter de 
Peterson 
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. WH. PENNEY Advertisement Director 
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ADVERTISER'S WEEALY 


POLICY PLATFORM 


“The True Cost Of Press Advertising Is 


Lower Than Before The War’ 


\ contributor who has spent all his working life with newspapers, and most of that time in advertising, discusses figures 


published by the Incorporated Society of British Advertisers showing variations in newspaper advertising costs from 1939 


to 1951. 


I last the truth is out! A 

shining beam of light has 

been directed on the great 
advertsing controversy that 
has raged since the end of the 
late wal Ihe great case of 
the critics of the newspapers’ 
charges for advertising space 

My has collapsed 
| c has “Cc! ho ifte in 


cam ) the cost of advertising 


Instead there has 


< s true redu n And the 
searchlight beam that has made 

aii clear inates from The 

Incorporated Society f British 
Advertusers Lid he central 

tadel of the critics 

I he Apri 1952 suc (ol 

IS K.A’s News Sheet sets forth 

: a table, 5 vided by “a member,” 
‘ B ng advertising m neh cost 
figures classes of publi 
ations im the | d Kingdom 

- { the years 193% 1946 and 
bs i¥Sl, with the percentage in 


circulation and the 


j lage imereases in advertis 
x ites (See table herewith) 
What emerges from a second 

glance at these figures us the plain 
ot vertible fact that the 
mtlative cost of advertising 
Ke true, .¢., Stabdic, terms in 
ach of Ul four classes HAS 

YROPPED HEAVILY BE 

IWEEN 1939 AND 19511 

“Wonderful Fact” 

Is Not Mentioned 
lhis w lerful fact—for it is 

wonder! nentioned im 

the remarks which company the 

ab the News Shee I ' 
he s it { « d ¢ 

Tee panying rhs « 

ent “ | whether the 

scaly pera muld see 
clea mg the wn beam 

On in 4 ‘” we prac 
‘ ‘ cading a Nhe ws 

fetest uth 


Ke ws 
pers is i ‘ Ys] 

‘ ured w Vv ‘ as 
SN cent t ‘ ‘ j 
g P ips ad er 

tit ws ‘ , u 


hese things cost you no more 
than eighty per cent (in sterling) 
sbove ihe pre-war price, you were 
very, very lucky 

Ah yes,” | can hear someone 
saying, “That ws the figure for the 
big Mational dailies, it is No truc 
criterion of the general advance 
of the cost of press advertising 


since before the war.” In a 
sense, that is true—the percen 
tages for the other classes are 


substantially lower! 
Here are the figures 


(a) seven national daily 
newspapers, 80 per cent 
(b) nine §=«national Sunday 


newspapers, 18:2 per cent 
(c) twelve leading provincial 

newspapers, SO per cent, and 

for the cight weekly magazines, 

77 per cent 

I think it 1s legitimate for me 
» wonder how many advertiser 
nembers of LS.B.A. can point to 
sterling price imcreases between 
1939 and 1951 of goods or ser- 
vices which they sell-—or buy 
which do not exceed any of these 
percentages. Not many, | think. 

Of course, the precentages are 
worked upon the quantitative 
cost of advertising, which is the 
only true basis of comparison 
One buys or sells anything on a 
quantitative basis—coal by the 
cwt. or ton, fabric by the yard, 
labour by the hour, newspaper 
advertising space by the thousand 
copies. LS.B.A.’s table is quite 
right in starting off from this un- 
issailable basis, 

Well, here we have at last, 
clearly tabulated and announced 

and by the critics—the true 
extent of the “crime” charged 
against the publishers of exces- 
sive post-war increases of news 


paper advertising rates. The 
verdict must be a clear “Not 
Guilty—-discharged without a 
stain.” But it is much more than 


that, as I shall presently show, 
very much more. 
Of course, there may be indus- 


tries whose end-product sterling 


selling price has not advanced by 
BU per cent, or even 18 per cent, 
since 1939. All | can say is that 


1 don't know of any, but I do 
know of plenty which can’t showa 
candice to such superb efficiency. 


This Industry 

Must Be Efficient 

Because that is what it means. 
An industry which cao live and 
expand through a period during 
which the official wholesale price 
index has moved trom 100 to 
325, and kept an end-product sell- 


ing price down to within 80 per 
cent Or 18 per cent of the point 
from which it started, must be 
superbly efficient. It ts safe to say 


that the average cost of industrial 
materials in terms sterling is 
at least 34 times the pre-war cost, 
equalling an index figure of 350, 
ie., 280 per cent increase. The 
newspaper industry has neither 
been lucky with its costs, nor is 


it on the point of bankruptcy 
through under-charging for its ad- 
vertising space. Its principal raw 
material——newsprint- had ad- 


vanced 622 per cent in sterling 
price by September, 1951, com 
pared with 1939-—a much 
steeper advance than quite a few 
other industries’ raw materials. 
At the time of writing, newsprint 
is 633 per cent higher in sterling 
price than pre-war, but even with 


this “famine” price (now crack- 
ing), NO newspaper of importance 
has shut down. 

The explanation is there’s no 


denying it--efficiency, to a 
superb degree and in several 
ways. There must be basic effici- 
ency in the sense of reality of 
public need for the newspaper 
press as wel! as in the sense of the 
way in which newspapers meet 
that need. There must be inter- 
nal managerial efficiency of 
newspapers as businesses. There 
must be efficiency al! along the 


Hie contends that while sterling costs have risen, and rates have risen still more, the true cost of advertising space, 
taking into account the reduction in the purchasing power of the pound, has in fact fallen appreciably . 


line editorial, adverlusing, 
mechanical, and so on. Ihe 
miracle could not be performed 
otherwise. 

Selling price to the public-——of 
course that has moved, though 
mostly since LS.B.A.'s table was 
closed. But here again, most 
selling price increases have been 


far below that of the official 
price index quoted above and far 
below every business man’s 


general experience of price move- 
ments compared with pre-war. 
LS.B.A.’5 table does not give 
the names of the individual news 
papers included in the first three 
categories (a), (>) and (c), so that 
it is unpossible for me to arrive 
al an exact computation of the 
average mullinch sterling price in 
crease of the twenty eight news 
papers selected. Such a compu 
tauon would give a very good 
rough idea of the total sterling 
price increase between 1939 and 
1951 of newspaper press advertis- 
ing as a whole. I have made an 
approximate computation and 
arrive at the overal| figure of 42 
per cent-—-shall we say somewhere 
between 40 and 50 per cent? 
“But,” you are all bursting to 
interrupt, “You said a long way 
back that there had been a 
reduction in the cost of press 
advertising. Forty-two per cent 
imcrease 1s, agreed, wonderfully 
low, but it is not a reduction.” 


ADVERTISING COST FIGURES 
FOR U.K. PUBLICATIONS 


#30-—Cost per s.c. inch per 1,000 circulation 
inch per | 000 circulation 
inch per 1,000 circulation 


166-—Cost per 4 
1051—Cost per s.< 


! ower 1080—Increase in circulation 
over 1046—Increase in circulation 
over 1030—Increase in rates 
over 1046—Increase in rate: 


Twelve Exght Mass 
Leading Crreulanion 

| Provincial | Weekly 
NewsPapers } Magazines 


Seven ' Nine 
Nantonal Natwnal 
Dasly | Sunday 
NewstPafers Newspapers 
nd j lid 
1 4 1 04d. 
1” 1 30d 


Figures for 1051 were 
This table, from the 1.S.B. A. “News Sheet” for Apri 


compiled in September of that year. 
, 1) reproduced from “ Advertiser's Weekly, 
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—. Turn back to the fourth and 
fifth sentences of this article 
7 and observe the word “true,” 
twice used and each time 
: italicised. 1 say that a true 
4 comparison of price levels at 
7 each end of any period during 
7 which some degree of mone- 
; tary inflation has occurred must 
= take account of that degree. 
- In other words, a true price 
But it is there, quite sufficiently an article or service in terms 
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It has a long life in the home 


it has over 130,000 net sale 
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In frmes of stress, it ts 


Cost Uf Press Advertising 


May 22, 


1952 


Contunued 


of other articles and services 
im general, Le. to @ general 
and reliable price index. 

Pu an way, an article 
remained at the same 
the general 
bled would 


whieh 
sterling price whule 
price index figure ck 


have been haived irue price 
A similar calculats shows that 
af. article which ivanced in 
sterling price by SU per cent (tak 
ng the higher hgure of My com 
putation), during a period (1939 
ivs] wh ix wholesale 

ce index advanced by 225 per 
cent (100 to 325), has dropped in 
true pre by 54 per cent 

That happens to apply not 
niy to my 4 newspaper 
computed ave it cXaclly to 
the stated sterling rease given 
1 the LS.B.A ible for the 
twelv cading | vincial news 
Apers (Media s ors should 
te that the adva n advertis 
ne sterling costs these pro 
vincial newspapers was only five 
eighths of the « ponding ad 
vance f the nat | dailies. In 
other words, the portion of 
most appropriatior given to 
the leading provincial press in 
1939 should be su intially im 
creased in 1951, because the pro 
vincial papers relatively 
nuch cheaper 

But let us heey the main 
poimt, In terms he general 
clationship of 1919 wholesale 
prices to 1951 f advertising 
space this ntative slice 
tf the newspaper press cost $4 
per cent (yes, filty-four per cent) 
ess in Septembc 4S], than in 
1939. It made $4 cent less 
jemand upon advertising 
mmunity mm te of true 
wealth and resources than it did 
n 1939 for each unit of service 


was a sub 
of the cost 


im news 
F sof course per ton, yard 
(or thousand copies, as U is 


Why there are 
fering ad 
millinch 


sterling rates lower than pre-war 


neasured) 
newspapers to-day 


ve sers space 4 


wide-awake advertising 
nan knows them 
Not guilty” of cxcessive in 
creases is——don't you agree?—a 
wild under-statement 
Now for the buts.” Of 
course, everyone knows that a 
pre-war appropriation won't 
cover the number of media to 
day that it did in 1939. Not only 
has the sterling price of advertis- 


ing space advanced by (1 make 
it) between 40 and SO per cent 
per thousand copies in LS.B.A.'s 


-28 newspapers, but there are so 
many more thousands of copies 
per Newspaper, that the actual 
inch* rdte (which is, of course, 
quite a different thing from 
millinch cost), has gone up by 
percentages of a uch higher 
order 

It is on this fact the card 
utes, as | ow them— that 
attention has past been 
concentrated. if “coneentration” 


is @ rigal term to apply to a View 
so superficial, The 1S.B.A. table 
aisO gives percentages of circula 

rf nereases 59 J 105-49 


53:71 and 113-23 respectively for 

four categorics. Bul no-one 
ghi senses would cxpect to 
buy A per cent more coal without 
paying something like X per cen 
more moncy to it, inflation 
apart, and 1.5.B.A.'s docs 
well to enable the whole thing to 
be brougm perspec 
uve. It only however 

These very large individual 
media swallow up the money so 
swiftly that a widely spread 
micely planned scheme, complete 
with various auxiliary types of 
advertising, cannot be paid for 
on Many current appropriations 
li is this fact which has produced 
complaint against card rates for 
advertising space. This amounts 
to arguing that the principal 
newspapers have become too 
efficient, that they offer services 
which are too good, too com 
plete The “duplication. tactor 
nm newspaper saics is often held 
Up as an imslance 

But it is as true to-day as it 
was in the hey-days of J. Murray 
Allison, Sir Charles Higham, Sir 
William Crawford and Cato 
that reiteration is the soul of 
advertising. If the strength of 
demand for and efficiency of re 


tadic 


it proper 
imlo fF per 


enaDdics, 


sponse by the national and pro 
vincial newspaper press is such 
that i provides a complete 


coverage of the nation and a use 
ful measure of reiteration 
( duplication factor”) in the ba: 
gain, so much the better 


Newspapers Are 

“Not Guilty” 

If some advertisers either be 
grudge increasing their sterling 
advertising appropriations to 
keep in pace with the march of 
inflation, or, by reason of our 
strained economy, cannot do so 
that is no reason for accusing 
newspaper proprictors of creating 
the difficulties 

| suggest that any thought 
about ths whole subject should 
be preceded by a little inquiry 
into and private cogitation about 
inflation. We English—al! right' 

and Scots and Welsh, have had 
no experience of inflation at ful! 
speed or to the death. We have 
known it only as a_ half-con 
trolled price-level increase not 
a mad, galloping consumption of 


savings, reserves, income, secu- 
rity and even hope. We think 
and talk of prices going up 
rather than of moncy going 
down. kt is a mistaken view and 
helps everyone to assist infla 
tion’s progress by trying to “pass 
the buck.” 

Not only is advertising space 
in the British Press very cheap 


but here is a vital part of it shown 
to be truly and in fact cheaper 
than pre-war The charge of 
exacting undue increases of ad 
vertising rates is shown to be 
quite unfounded 
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How many miles per gallon of MULK? 


ht 


The modern farmer values the low operating- 
costs of a lorry as much as he does those of 
his tractor. All over the world, farmers and 
contractors with a keen business sense will 
look for the complete account of the agricultural 
transport exhibits at the Royal Show in this 
special number of The Commercial Motor. 
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AGRICULTURAL - 
TRANSPORT 


me MUTOR THe COMMERCIAL MOTOR PLASTICS ° THE OVERSEAS ENGINEER 


THE ABROPLANE . THE MOTOR SHIP THE MOTOR BOAT AND YACHTING 


LIOMT METALS . FARM MECHANIZATION ° CYCLING ° THE Off. ENGINE AND GAS TURBINE 


BOWLING GREEN LANE, LONDON,  E.C. ‘ TERMINUS 3636 
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And to cover the Midlands first cover Birmingham. 

With these three papers on the schedule you can create 
the most powerful impression in the prosperous Midlands. 
The Post has the most influential morning circulation. 

The Mail has the largest evening circulation. 


Weekly Post (Friday) is a family journal with a wide readership. 


‘8 New Street, Birmingham 
London Of 88 Fleet 8 


Branbes at Blackbeath, Brome 


May 22 
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The Birmingham Mail 
Birmingham 


Weekly Post 


Spe. Reddind, 


Tamworth, Walsall aod Wolverhampwa. 
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HIGH CONCENTRATION OF CONSUMERS: 
FOUR IN FIVE ARE TOWN DWELLERS 


By B. D. Copland, 


OF LONDON PRESS EXCHANGE LTD 


NE may, with justification, 

ask “Where are the Mid- 
lands?” for the region is 
defined by different authorities 
in a wide variety of ways. The 
Registrar-General recognises 
two standard regions, a Mid- 
land and a North Midland 
region. The Hulton Readership 
Survey combines these two 
under the title of the Midland 
region. The Nielsen Drug and 
Food Index goes even further, 
and denies any separate exist- 
ence to the Midlands by draw- 
ing its dividing line between 
areas III and IV firmly down 
the middle of England. 


Near Neighbours 
Of Greater London 


The Home Market on the other 
hand also recognises two separate 
regions, but calls them the East 
Midlands and the West Midlands; 
a combination of these two gives 
us the closest approximation to 
the area described in this survey, 
and illustrated by the map on this 
page. When published statistics 
do not confine us to one or other 
of the established divisions, there 
is a lot to be said for adopting 
this definition, for by detaching 
Lincolnshire in the east and 
Hereford and Shropshire in the 


west we do in fact obtain a more 
homogenous area. The inclusion 
of the whole of Oxfordshire 
brings the Midlands, as we define 
it, down to within 16 miles of 
Greater London. 


Population 
Pattern 


Thus the Midlands for this 
survey consists of eight whole 
counties as well as Derbyshire, 
less the High Peak District, and 
the borough and rural district of 
Bedford at the northern tip of 
Bedfordshire. The way in which 
the 6,972,353 people who live in 
the Midlands are distributed by 
counties, and by urban and rural 
districts js shown in Table L One 
person in five lives in a rural 
district, and as much as half the 
region's population is concen- 
trated in Warwickshire and 
Staffordshire. 

This concentration of popula- 
tion in the west is, of course, due 
in great part to the West Mid- 
lands Conurbation which was dis- 
cussed in detail in these pages on 
March 20. With Birmingham at 
its centre, this conurbation 
spreads into three counties, and 
contains 2,236,723 pple. War- 
wickshire and Staffordshire also 
contain five minor conurbations 

The more easterly counties, 
however, also have their share of 


I—DISTRIBUTION OF POPULATION 


Derby (excluding High Peak 
Notts 


53,065 
145,463 


5,516,220 1,454,133 


n 


Conurbation 
Stoke Conur- 
bation 
Leicester 
Conurbation 


=S = p wow es Y 


Trent Conur- 
bation 
Chesterfield 
Cannock 
Conurbation 
Worcester 
Nuneaton 


or 


—— 
ae 


urban areas. In the area as a 
whole there are 15 towns or 
conurbations whose populations 
exceed 50,000. These form the 
focal points for any marketing or 
advertising attack on the Mid 
lands. It is perhaps worth noting 
that 28 of the administrative 
areas contained in these groups 
are large enough to have been 
included in the Marketing Survey 
of the United Kingdom's list of 
the major towns for which an 
ncome levels index has been 
prepared 

Taking conurbations first (of 
which, apart from Birmingham, 


there are seven), we find that 
Nottingham in the north-east 
corner of the area heads the list 
with a population of 436417. 
made up thus: 
City of Nottingham 306.008 
Arnold 21474 
Beeston and Stapleford 49,849 
Carlton 34,248 
West Bridgeford 24.838 


Total 44.417 


It is debatable whether or not 
Continued on poge 366 
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likeston, Hucknall and Long 
Faton should also be included 
but the area served by public 


transport radiating from Notting 
ham does not isclude these popu 
us urban districts 
Neat on the list 
enurbation with a population 
61,354 It consists of the 
City of Stoke on Trent (275,095) 
together: with the borough of 
Newcastle under Lyme (70,028) 
and the urban district of Kids 
ove (16.241) 


is the Stoke 


Not Closely 
Integrated 


the Leicester conurbation fol 
ws. with @ total population of 
WH) 719 Apart from Leiceste: 
self (285,061), there are only 
two relatively small urban 
associated with the 
ynurbation, namely Oadby 
6,206) and Wigston (15,452) 
The next urban areas which 
ave been included among the 
murbations are Mansfield and 
fistrict, and the Kettering area 
Neither of these are as closely 
tegrated as the larger conurba 
ms, but in view of the fact that 
hey contain 140,702 and 108,055 
people they cannot 
he neglected The Mansfield 
group hes along a NE SW axis 
with the Borough of Mansfield 
‘i its centre. Its population of 
51,343 is almost equalled by that 


listricts 


respectively 
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IL--OTHER LARGE 


( wentry 


Derby 
Northampton 
Oxford 
Chesterfield 
Worcester 
Nuneaton 
of the adjacent urban district of 
Sutton in Ashfield (40,521). The 
emaining urban districts have 
populations ranging from 10,000 
ro 20.000 

In the south-eastern corner of 
Northamptonshire there is a 


group of nine urha areas of 
Kettering 799) is the 


which 

rgest Apart fr Welling 
borough (28,220) and Rushden 
(16,321) none of them have a 
population of m than 5,000 
but taken together this group 
accounts for more an) «100,000 


people, or about 30 per 


the population of N 
POF 


cent of 
rthampton 


shire 


Practical 


Minimum 
Iwo smaller towns remain 
each with an associated urban 


district. In b cases it is only 
the addition of these satellites that 
rings the population totals above 
the 50,000 mark—the practical 
mnimum for min nurbations 
Burton-on-Trent 44.169) and 
Swadlincote (20,909) together 
sccount for 70.078, and Cannock 
40,927) and Brownhills (21,482) 
form the norther xtension of 


May 22. 1952 
the Birmingham conurbation with 
a combined population of 62,409 

There are seven isolated towns 
with populations of $0,000 or 
more. Three of them, Coventry 
(258,211), Derby (141,264) and 
Northampton (104,429) have 
populations in excess of 100,000 
The list of major urban areas is 
completed with Oxford (98,675), 
Chesterfield (68,540), Worcester 
(59,700) and Nuneaton (54,408) 

. 
East Midlands 
panorama 

A penetrating pictorial analysis 
of a wide area of the eastern 
Midlands is presented in a pub- 
lication recently issued by East 
Midland Allied Press Ltd 

With photographs and small 
line drawings. this booklet 
4 vivid account of the 
ind activities of the towns served 
by the papers of the group. For 
each town vital marketing facts 
ire also listed, such as rateable 
value of property, number of 
gas and electricity consumers, 
wireless TV, car and other 
licence holders The 
number of certain retail outlets 
(including cinemas and theatres) 
is listed, and the number of 
homes in the sales area of the 
particular paper contrasted with 
is circulation 

Population estimates are given, 
and market day details indicated 
where relevant 


gives 


ndustries 


vehicle 


PHOTOGRAPHS FOR THE EXPORT MARKETS | 


British Commonwealth, Europe, Africa, Latin Americas, Scandinavia 


Rooster Photography Indian Tour 1952 


A Rooster mobile photography unit will tour India and Pakistan to obtain illustrations of 
major hydro-electric and river valley schemes and other industrial projects. 
If you are interested in obtaining first class photographs for advertising, record or progress 


purposes, 
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Toe ROOSTER PUBLICITY LTD., Walton House, Peterborough.......... 


(!) CHARACTER OF SUBJECTS OR EQUIPMENT TO BE PHOTOGRAPHED 


QQ) SITE OR SITES OF SUBJECTS,TO,BE PHOTOGRAPHED 


(3) APPLICATION 


(4) 
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Export effort by Midlands manufacturers 


. 
Should safeguard jobs [ooiscciss; we wih toawies ¥aine scion of 
which is always held in Birmingham—a bug effort to main- 
By S. Oreanu, tain production by selling more overseas is being made by { 
of Ranenndty Sortie tnt many firms in the Midlands. There is a vitality and keenness 
‘ to seck new markets abroad that is a good augury for the 
MONG the winsome smiles firms in the electrical, engineer prosperity of this thriving industrial area. At the same “ 
of film stars and be- ing, building and hardware indus- time raw materials shortages are facing many firms, and 
jewelled bosoms in the Board (ries who have been exhibiting, the choice between re-armament work and exporting 
of Trade Journal's gala num- the majority carry on production Gases others. 
ber for the British Industries ‘9 the Midlands. Many other 
Fair, the reader could discover, ‘ms from this region, for 


on a more workaday though by example the jewellery manutac 
er ‘ 8 turers, had their stands at Earls 
Court or Olympia Altogether 


» means humdrum level, how achievement for the company’s and the defence programme be 


” . . big works at Stafford reconciled? 
te ~ a en oye Ay pro- there was a demonstration of In meeting export demands, The Government's Economic 
™~ ducts to be shown at this years vitality and keenness to seek new yidiands manufacturers are still Survey for 1952 makes the 
; baw and, inter alia, how not markets abroad that is a good 


gravely handicapped by the dilemma plain. The main weight 
ible the contribution made by augury for the prosperity of this shortage of steci and other of both rearmament and the ex- 
the Midlands Scattered ‘hriving industrial region metals. The wind blows coldest port drive falls on the meta! 
throughout the Journal, there Quite apart from the business on such “non-essential” industries using industries, which cannot 
were references and photo. ‘¢tted by the Fair, new orders as the Birmingham jewellery bear the full strain of both. 
graphs—a power press, fire continue to flow in from abroad trade. to whom the use of certain Something has to give and it is 
men’s brelenete Nottingham One of the largest single orders non-ferrous metals has been going to be re-armament. The 
~ Ts announced recently, for a completely denied. Other indus only way of wiping out our trade 
lace, carpets from Kiddert-  ¢590,000 transformer installation, tries, which have priority in deficit is to increase our exports 
minster—llustrating the wide has been placed by the United materials, have none-the-less tick- of capital goods, since these are 


range of Midlands goods States Bureau of Reclamation § lish problems to contend with. what overseas customers are most 
At the Castle Bromwich section with the English Electric Co. Its For instance, how can the re- eager to buy. Some workers will 
' f the Fair, among the 1,250 completion will be another fine quirements of the export trade be transferred from defence to 
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SIVITER SMITH & C0. EDD. 


SIVITER HOUSE - MOSELEY ST. - BIRMINGHAM 12 


Felephone: Vietoria 0936 
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BIRMINGHAM 


for 


BIRMINGHAM, second city and greatest industrial 
centre of Britain, keeps many thousands of workers 
in steady and profitable employment: their large pay 
packets make Birmingham an exceptional market for 
advertised goods of every description. The buying 
habits of this prosperous community are very much 
influenced by the advertising columns of those estab- 
lished and popular local papers: the BIRMINGHAM 
GAZETTE, the EVENING DESPATCH and the SUNDAY 


the thrifty 
for well spei ap, 


MERCURY (the Midlands’ only Sunday newspaper). 
By using these newspapers for your advertising you 
make sure that your message goes right to the heart 
of a wealthy market—and at very economical cost. 
These are three of the 36 Westminster Press news- 
papers serving the country’s most thriving provincial 
areas. The big spending power of their readership 
makes the ‘Thrifty Thirty-Six’ ideal media for your 
advertising. 


- SIX 
priations 


(All the Thrift) Thirty-Six are members of the A.BLC.) 


ERNEST LUMSDON: London Advertisement Lurector 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


167-170 FLEET STREET, 


Leeds Office : 
Il. alatonw PLACE, LEDS | TEL: temps 24998 


LONDON, £.C.4. TEL: CENTRAL 3265 
Manchester Office 
MIDLAND BANK HOUSE, 26, CROSS STREET, MANCHESTER 2 TRL: SLacKratags 3950 
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nost aff ed + the t 
nent hange of urse, though 

thi w not beg to mak cif 

felt f some nths to < 
ie k to he the most diff 
it ca 


‘Selling 
Delivery Dates’ 


~ Fvery Midland industry has 
ts own peculiar and often intract 

« problems, but one that faces 

em all is how to bring about 


greate productivity It is not 
miy a matter of cutting costs 
but also of lopping off minutes 
r months, as the case may be 
m production schedules. Con 
tinental firms are often able to 


ent sections of industry to the 


*NEW YORK 
*SOUTH AFRICA 
* NIGERIA 


WE have prepared designs and 
Displays for the above and other 
EXPORT MARKETS 


hrow the emphasis on improving 


the attitude of workers in this 
intry But the British work 


man ke the rf 
road, is not to be str 


~ ¥ be 
at ye 


win contracts from us, not be 
suse their prices are cheaper but 
hrough “selling delivery dates.” 
: During the past four years we Re-armament will keep the chimneys of the Midlands 
4 have sent $7 teams from differ ' same time town and country planning projects 


much of the “black” from the “black country 


“HAND 


EXPORT EXPERTS 


DISPL 


ng English 


iightened out 


xport work if markets take an vited States in the hope of find «© easily. In the st run if May 
ine xpected mn, they ma be “¢ the hidden springs of produc be in the fields of business organ- 
ransferred egain to working on vity. The teams’ findings touch wation and factory techniques 
fefence of other exports In m Midland industry at many that we can learn most valu- 
vilably there will be sore pownts and im one or two cases able lessons 

nporary inemployment and uch as brassfounding, concern ’ , tr 

5 f output but as =«scthe ¢ Midlands chiefly Accounts gear on nts Pree oe 3 
Leonomic Survey remarks, “this n the newspapers have naturally Country and cast Midlands iomad 

a pre that has to be paid in Jwelt on the human factor that | ¢giiow-y report dealing with 
wder to secure the longer te crops Up in almost every report the aon of Sa team’s re 
development of export the effect of the American way of searches The oo foundry 

The machine tool manufac fe on the attitude of the Ameri swndustry was the first to cond a 
curate of Kirn agnan Pn ud in workman This tends to team to the United States and is 
oventry will he among the firrns 


the first to give an account of the 


at - 
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smoking. At 


dd remove 


if its a case of EXPORT Display or Stands..... 


THAT HEADACHE” 
STAGG 


AY @ 


16-17 BELMONT ROW, BIRMINGHAM, 4 


May 22. 1982 


results The number of man 
hours required for certain pro 
cesses has been halved and there 
have been other remarkable 
savings. In all, and mainly as a 
consequence of the team's re 
searches, our foundries have 
increased their productivity since 
1948 by 15 to 20 per cent 


Higher Productivit\ 
To Assure Future 


This and other examples of 
recent industrial advances show 
us that the prosperity of the 
Midlands is firmly based for the 
future. From a marketing point 
of view we also want to know 
how much prosperity new 
advances can bring If full 
employment continues and pro- 
ductivity goes up, there is going 
to be more money to spend—bdut 
does one get anything like 
measure for measure? Without 
breaking our heads over taxation 
dividends and profits ploughed 
back, we can use as a measure 
of prosperity the Board of 
Trade’s Index of Retai! Sales 
The Index for the Midlands for 
the whole of 1951 was 157 (Index 
for 1947=100), 6 points higher 
than the total for Great Britain 
and exceeded only by the Index 
for Suburban London 

The level of employment is 
another useful indication of pros 
perity Unemployment in the 
Midlands at mid-March 1952 was 
only 0-8 per cent, less than half 
the national average. The posi 
tion in the Midlands and certain 


JAMES Wm. STAGG 


CHICAGO* 


BELGIAN CONGO* 


SWITZERLAND * 


LARGEST NEON SIGH \H SOUTHERN HEMISPHERE 
DESIGNED BY STAGG DISPLAY 


Please write to:— 
JAMES Wm. STAGG, F.RS.A 


16-17 Belmont Row, Birmingham, 4 
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the strange case of the vanished half-crown 


Have we a hole in our handbag? No. Are we not very good at arithmetic? Not very, but... it’s very queer ; 
according to this shopping list we spent only 2/9 on the fish and 4/6 on vegetables... and that makes us half-a-crown 
short. Ooh yes! We remember... Soap Powder... not on the shopping list because we only thought of it when we 
saw the poster by the bus stop. 

Remember ; In these days of high competition and low spending power, posters make the BIG impression and often 
have the LAST WORD with prospective customers. As a first step . . . we should like to discuss with you locations and 
allocations. In the Mills & Rockleys Region, you will find a 
new and distinguished type of poster presentation. Moreover, 
you will have the choice of several compact areas in which you The MILLS & ROCKLEYS REGION 
can test, for a small sum, the merits of different designs and the 
truth of our assertions. 


MILLS«ROGKLEYS 


Planned Poster Advertising 


DID YOU KNOW ? 


You can reach nearly 2,000,000 families through 


, , poster advertising in the Mills & Rockleys R: 
MILLS & ROCKLEYS LTD. 21, QUEENS ROAD, COVENTRY ch ate etches Ad ipswich to redken, bom 


to Paignton. 
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The Complete 
Agency 


ADVERTISING 
MARKETING 
SALES PROMOTION 
INDUSTRIAL DESIGN 


ELLIOTT ADVERTISING LTD. 
192, Broad Street ; 


TELEPHONE 
TELEGRAMS 


Birmingham 15 
MIDLAND ¢671 (PBX) 
PERTISAD, BIRMINGHAM 


WELLINGTON JOURNAL 
& 


SHREWSBURY NEWS 
Net sates § | ,308 WEEKLY (A.B.C.) 


london Representative 


DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (CEéNero! 2626) 


CANNOCK — 
ADVERTISER 


POPULATION 
OVER 65,000 


CANNOCK CHASE 


STAFFOROSHIRE 
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SURVEY OF THE MIDLANDS 


compared in 


sé < 

the month when the 
Australian Government an 
nounced its drastic cut in imports 
This was a hard blow to the 
motor industry and soon made 
harder when a few weeks later 


remem 


1—AREAS OF HIGH AND 
LOW UNEMPLOYMENT 


Percentag 


emp 


rate ef un- 
yment at 
| March, 1962 
Males | bemales | Total 
Be | | Ratenaeed 


Regun 
North-Western 
Scotland 
Wales 
Lendon and | 

South-Eastern 
North - Midland 
Midland 
Great Britain 


New Zealand followed her neigh- 
bour. The livelihood of many 
people is going to be affected, 
not only in Coventry, the main 
centre of the industry, but also 
directly or indirectly jn Birming- 
ham, Derby and other Midland 
towns. The ful! effects of the 
cuts cannot yet be foreseen, 
though, if early estimates are 
near the mark, they 
could conceivably lead to the 
unemployment of 15,000 workers 
in this region or the equivalent 
in short-time working Probably 
it will not come to that. A good 
deal of the slack may be taken 
up in increased vehicle produc- 
tion for the armament drive. At 
the same time rumours have been 
going around, admittedly hard to 
believe. that more cars will be 
released for the home market 


Canada Market 
Open To Cars Again 


These dreams will no doubt be 
rudely shattered by the Board of 
Trade, in whose view the ideal 
solution would be to increase 
outlets in other countries 
Board's President has undertaken 
to do his best to help the 
industry find these tlets--not 
in easy task to set oneself. With 
Australia and New Zealand out 
of the picture, a laree slice of 
the world import market dis- 
appears Canada looks like a 
rich field for exploitation. Some 
time ago her Government brought 
in restrictions on hire purchase 
that made it difficult for us now 
tv Maintain our exports let alone 


nerease them. Fortunately these 
restrictions have since been modi 
fied. and the outlook is much 
im proved Brazil! and Belgium 
show a strong preference for 
US. cars 

In the past few months reports 
have been coming in from Smeth- 
wick and other towns of plant 
standing idle through a shortage 
of skilled workers. This appears 
to be a chronic problem in the 
Midlands. The trouble seems to 
arise because in engineering. 
more than in many other trades, 
wage differentials are cither too 
small or in the wrong direction 
A youngster about to enter in 
dustry may have before him the 
example of his elder brother's six 
jobs in the past four years and 


(Photo Leicester Evening Mail 


Hosiery is the industry chiefly 

associated with Leicestgr. As- 

sembly of hosiery making mach- 
inery is a natural ancillary. 


knocking up £18 a week (there 
are probably several thousand 
workers in the Midlands with 
weekly earnings of £15 or more) 
and that of his father, a 
skilled fitter with a steady job, 
a plodding £10-a-weeker. That 
hardly seems worth going 
through a long apprenticeship 
for 

As a background to the ex- 
travagamt wages carned by some 
workers, the average carnings in 
a number of Midland industries 
are shown in Table Il. These are 
based on national averages, as 
earnings do not differ greatly by 
region within most occupational 
groups 

At one time Birmingham was 
a notoriously ill-housed city 


ll AVERAGE WEEKLY EARNINGS IN THE MAJOR 
INDUSTRIES OF THE WEST MIDLANDS 


Average earnings (shillings per week 


toorkers 

Vehicles 
Engineenng 
Metal manufacture 
Other metal industries 
Precision instruments 
Average of all manufact 

umdustries 10 
Average of all industre 141 


Men Youths Women 


| 
i 
' 
} 


wo | % | 


These figures are baved 


average carnings in the last pay-week in October 1951. 
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L.aytons 


of Birmingham 


PROCESS ENGRAVING * ART WORK 


PHOTOGRAPHY * STEREOTYPING 


ELECTROTYPING *« TYPESETTING 


C@E LAYTON LTD 


65 LIVERY ST+ BIRMINGHAM 


TEL: CENTRAL 7971 
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SUCCESS STORY 


WHEN BOOTHS 
OWN 


DID THEIR 


RISING 


ADVERTISING 


THE RESULTS WERE NOT VERY SWELL 


NOW SALES ARE 


ALL RECORDS 
THE ANSWER! 


BREATH TAKING 
BREAKING. 
use JTL 


When the Client and the Agent hove o 
nutuel understonding of each others 


probierns, then 


wccess (9 advertang 


KING STREET - 


TELEPHONE 


HOME oF 


Ss Tt advertising | 


WOLVERHAMPTON 


WOLVERHAMPTON 


ond only then, can 
be achieved 


¢ao0o0 


23716 


It is impossible 
to cover Stafford 
thoroughl y—unless 
you use Stafford’s 
own Weekly .. . 


1951 Census— 

Borough 40,275 Rural 18,600 
TOTAL POPULATION 
58,875 


@ Stafford is nearly 20 miles 
from Stoke and Wolver- 
hampton 


STAFFORD 
NEWSLETTER 


STAFFORD'S ONLY ABC MEMBER 


Certified ABC Rgures july-Dec 195! 
11,140 


PRESENT SALES EXCEEO 


11,500 


Copies WEEKLY 
Head Office 
22 Mill St., Stafford. Tei. 1603 
London Office 
H.C. Blanchard 


. . » bought each 
week regularly by 


19 out of every 20 
‘centre | Stafford homes 


SURVEY OF THE MIDLANDS 
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Even after the war, in 1946, 60 
per cent of the houses in the 
central development areas of the 
city were the old “back-to 
backs.” But a vigorous housing 
policy is bringing great improve 
ments. A few weeks ago Birming- 
ham's 10,000th post-war munici 
pal house was opened by Mr 


Harold Macmillan Birmingham 
wil! undoubtedly go on building 
houses as fast as allocations 
allow The probiem it has to 


face is where to put them. In 
common with other congested 
cities it has to make the decision 


to use Mr. Macmillan's terms 

whether to “swell” or “hop.” 
Overspill 

Controversy 


The problem of accommodat- 


| ing Birmingham's overspill popu- 


| would 


| for the necessary 


lation of roughly a hundred thou- 
sand was mentioned in the last 
survey in this series on the Mid- 
land Region. It now appears 
that the city council and the 
surrounding county councils hold 
divergent views about this. War- 
wickshire, Worcestershire and 
Staffordshire have laid aside land 
housing, but 
Birmingham has turned out to be 
unwilling to lose so many of her 
native sons Presumably, like 
Liverpool, she sees great econ- 
omic disadvantages in moving 
people too far from their place 
of work. Unable to “swell,” she 
prefer to be congested 


| rather than “hop”; but the matter 


' the subject of 


is still not settled 

The visitor travelling westward 
out of Birmingham towards the 
Black Country may feel he is 
entering a region that has not yet 
broken the hard crust of the 
19h century Dwellings and 
factories are heaped together in 
an ugly confusion Here is 
where you take your photographs 
of England in the Bleak Age. But 
here, too, a vigorous municipal 
policy is aimed at improving both 
housing and social amenities 
One minor consequence is that 
since the war this area has been 
social surveys 
covering the whole of the West 
Midlands and individual towns 
Among the mass of information 
they have collected there are 
some crystalline facts for the 


| marketing man 


| Wolverhampton 


Wolverhampton 


Shopping Pattern 


conducted in 
scrutinised the 
behaviour of shoppers and the 
results are of concern to many 
retailers in suburban areas It 
is, of course, well known that 
some people would prefer to buy 
even a piece of ribbon from a 
large emporium in the centre of 
town than from the shop around 
the corner. What the Wolver- 
hampton survey shows is that 
even when shopping in their own 
suburbs, most people tend to 


A survey 


patronise shops that lie towards | 


the centre of town. For one 
reason or another, they do not 
walk away from the town centre 
to do their shopping. A shop in 
what might seem an enviable 
position at the geographical mid 
point of a suburban district is 
likely to draw its customers 
mainly from those who live 
further out of town. Shops along 
the inner rim of the district have 
a better chance of drawing their 


SHOPPING SPIRAL 
People generally walk towards 
their own centre in selecting a 
shop, not away from it. This 
was revealed by a recent shop- 


customers from all over. The 
siting of many future shops in 
districts a long way from Wolver- 
hampton may be affected by this 
finding It has already been 
styled “Brennan's Law” after the 
author of the survey 

Whea Hilaire Belloc lit his 
lamp in the Midlands it was to 
the south that his mind flew for 
the charm of the countryside 
But the Midlands have not yet 
stripped all their woods or fouled 
all their streams with chemicals 
The town keeps encroaching on 


be 


PUBLICITY 
nm / % 


Established 19 


NATIONAL AND 
PROVINCIAL 
PRESS 
ADVERTISING 


CREATIVE DESIGNERS 
OF PRINTED PUBLICITY 
CATALOGUES , FOLDERS 
POSTERS, SHOWCARDS 
PACKAGE DESIGNS 


BOSWELL 


PUBLICITY L” 


Accredited Advertising Agents 
BILBIE ST. NOTTINGHAM 
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the country-—in Staffordshire 
alone in the last ten years some 
10,000 acres have been built over 
—and yet throughout the region 
there will remain 1,700,000 acres 
of good farmland, forming the 
basis of a thriving rural industry 
Most of the farm produce is sold 
for local consumption. Thus 
from Warwickshire’s rich dairy- 
land, 90 per cent of the milk goes 
to Birmingham. What milk and 
vegetables the region cannot pro- 
vide for itself comes largely from 
Shropshire and other neighbour- 
ing counties 

There are certain kinds of 
agricultural produce that the 
Midlands send far afield. Wor- 
cestershire fruit, fresh and 
canned, goes to many parts of the 
country and so do meat and 
dairy products from Leicester- 
shire and Northamptonshire 


Leicestershire 
Farms Changed 


The nature of farming in 
Leiwestershire has changed greatly 
since before the war. It has been 
said that up to 1939 you could 
ride across most of the county 
and never see a ploughed field 
The pride of Leicestershire were 
its great herds of cattle grazing 
on rch grassland; and arable 
crops occupied a minor place. 
But the war threw the emphasis 
on to cereal crop production and 
in the post-war years that empha- 
sis has remained. So that now one 
half of the county's 500,000 
acres are under the plough. 

This changeover to arable 
farming has had its effect on 
Leicestershire’s economy. More 
agricultural workers are required 
for arable than for dairy farming 
and men have become “thicker 


BIRMINGHAM ‘SELLS’ THE MIDLANDS 


litho- | 


Birmingham's publicity depart- 
rent is constantly active in tell- 
ing the world about the city and 
the facilities it offers. As a part 
of this campaign it has now issued 

little booklet describing the 
surrounding areas and their 
amenities for visitors The 
Midlands of England is intro- 
duced by a short section on 
Birmingham itself and then 
roams. with pictures to match, 
through Shakespeare's country and 
the Avon Valley, the Cotswolds, 
the Severn Valley from Shrews- 
bury to Worcester, and some of 
the industrial areas adjacent to 
Birmingham 

The booklet’s detachable cover, 
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on the ground.” Labour now 
accounts for a much greater 
share of tota! costs. Farm incomes 
in Leicestershire are somewhat 
above the national average, 
though they experienced a drop 
of about ) per cem between 
1949 and 1950. During the same 


period the national figure fell by | 


10 per cent 
Hard Times For 
Cheeses And Pies 


Leicestershire’s two most 
deservedly famous exports, 
Stilton cheese and pork pies from 
Melton Mowbray, have fallen on 
hard times. Shortage of meat has 
forced the pies to become what 
neither God nor nature intended. 
The cheese preserves every whiff 
of quality, but its quantity is 


sadly diminished. Last year the | 


trade in Stilton’ totalled about 
£500,000. If enough milk were 
made available the trade could 
easily be doubled without any 


increase in the present capacity | 


of the dairies. It is the only un- 
rationed cheese manufactured in 
any quantity in this country and 
many of its foreign competitors 
are disappearing from the shops 
Stilton, an expensive luxury to 
many people in Britain, also had 
great potentiality as 
earner. American demand was 
increasing steadily. Now, with a 
cruel blow, the U.S. authorities 
have cut permitted imports to a 
few hundred cheeses. “a virtual 
ban” in the view of American 
importers. The cut was made in 
an effort to protect home pro- 
ducers. If the same thing were 
to happen to Camembert, the 
French Government might be 
expected to collapse within 48 
hours! 


printed in four-colour 
graphy, consists of a pictorial 
map, and a road map indicating 
some of the chief “places of 
interest” is printed on the centre 
spread. These “places of interest” 
arc listed in an alphabetical 
index. 

In the compass of 48 pages, a 
fine impression has been created 
This kind of publicity will bring 
many discerning visitors to the 
Midlands to spend their holiday 
dollars. 


| END OF SURVEY 


THE COALVILLE TIMES 


The weekly newspaper covering 
N.W. LEICESTERSHIRE 
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a dollar | 


FOR TEST CAMPAIGNS 


“SATURATION” 
COVERAGE— 


The 
Balsall Observer 


PROVIDES THE ANSWER 


WALSALL (Staffs.) 


Peietien ; : : 
HOUSES IN AREA 
| SALES IN AREA - 


5 sq. miles . 
115,000 
27,180 
29,870 


TOTAL NET SALE tn June, 1951) 


43,495 


(Member ABC) 


13 Fleet Street 


Observer, Walsall 
T Tel. Central 3913 


el. 2137. 


TEL. HOLBORN 8655.6 
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DISPLAY AND PACKAGING 


Display Was Not At Its 
Best At The B.LF. 


Design novelty was notably absent from most of the stands at this year’s British 

Industries’ Fair, despite the universally recognised need for more overseas trade 

and harder selling. Our reporter gives a brief glimpse of some of the more 
enterprising stands in Londen and Birmingham. 


TIVHE unconventional and the 
ingenious caught the eye at 
this year’s British Industries Fair 
Many firms contented themselves 
with using their stands merely as 
an office within the Fair, so that 
stands which really set out to 
catch attention became al! the 
more notiweable 
One of the most successful 
features of the exhibition was 
arranged by the organisers them 
selves a ten-inch-to-the-mile 
scale model of Mount Everest 
mounted on a stand flanked by 
descriptive anels with photo 
graphs of Everest, Wentification 
of the model's features and a 
brief history of Everest climbing 
New techniques were used by 
Cockade Lid. in construction of 


‘s B AR ~ 0% Cc 


this model, First of all “profiles” 
were cut out and covered by un 
bleached calico and specially im 
pregnated material, which when 
dry gave a perfect working sur 
face for application of plaster 
Another model made by 
Cockade Lid. was on the stand 
of Vacuum Oi Co., Lid., where 
construction of the new Coryton 
refinery was described The 
model of a catalytic cracking 
unit used a special motor to cir 
culate the catalytic balls, which 
are simulated by thousands o 


small china beads—the only fea- 
ture of the model which is not 
to the scale of 4 in. to one foot 
Had the beads been to scale, they 
would have been no larger than 
grains of sand, and the dramatic 
effect of the catalytic process 
would have been lost. Height of 
the model, whose mechanism was 
designed by Cockade’s mode! 
engineer, H. R. Basden, is 
5 ft. 9 in. from base to top 
Stand of another oil company. 
Shell, dealt with one aspect of the 
group's many-sided activities—the 
manufacture of chemicals from 
petroleum The stand was de- 
signed by Ronald Dickens and 
was erected by G. & W. Waller 
Lid. The instruments in a re 
finery control panel were fea 


tured; they were supplied and 
operated by Foxboro-Yoxali Ltd. 

Another stand showing chemi- 
cals, that of Howards of Iiford, 
attracted attention from afar with 
a huge model of a bee, wingspan 
ot which was 18 ft. Richard 
Dendy was responsible for design 
of the bee; Albert Smith designed 
the stand; and City Display were 
the main contractors 

Part of the British Ropes Ltd. 
stand at Birmingham was slung 
clear of the ground and 
suspended on four of the com- 
pany’s own stecl wire ropes 
Entrance was by a short stairway 
also suspended by small steel 
wire ro 

The firm's own products were 
also used for the exterior wall of 
one side of the office which was 
covered in two shades of nylon 
cloth and on the equivalent wall 
on the other side which was 
covered with canvas. John Lans- 
dell of City Display was the 
designer 

One interesting feature of the 
United Stee] Co. stand, designed 
by the Design Research Unit, lay 
in the “captioning”: The name 
plate of United Steel, in two 
colours and three different sizes, 
was silk screened on to the ex- 
terior of the shell of the stand 
after the walls had been erected. 
The difficulty encountered by Art 
Display Service, who carried out 


Bar-lock's advertising theme 

feather-touch typing —is repro- 
duced on the backcloth of their 
stand. Shell featured chemicals 
made from petroleum. The pillar 
in the foreground reminds gently 
of the vast plant used for produc- 
ing chemicals from petroleum. 
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Howards’ bee (above) and the 

working model of a catalytic 

cracking unit (below) attracted 
much favourable comment. 


the “vertical screening” was that 
the walls leaned in at approx:- 
mately 10° so that all the screen- 
ing had to be made with upward 
strokes of the squeegee to over- 
come the gravity pull on the 
paint, as on downward strokes 
the paint fell away from the silk 

A number of new products 
were, as usual, introduced at the 
exhibition One of the most 
effective stands for this purpose 
was that of Bar-Lock Typewriter 
Co, introducing their new Byron 
typewriter. The background of 
the stand effectively linked up 
with the theme stressed in adver- 
tising timed for national release 
to coincide with the opening of 
the Fair. 
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, Fa > 
plain “Qj” 
vans for 
preference? 


If you are not one of those firms whose delivery men 
drive about in nameless vans, then what we are about 
to suggest will appeal to you. 

The idea is ‘signature ' papers. We design and print 
for you a special box paper, with your name and address 
or your trading device; symbols that by skilful designing 
provide visual appeal and convert otherwise vacant 


-. 


| ae 
y space into powerful 


advertising media. 
The cost is reasonable, and 
subsequent printings work out 
at no more than stock ranges, because 
the cost of the blocks is covered 
in the initial order. 


SANDERSON 


Signature papers 


$2/53 BERNERS STREET, LONDON, W.8 
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+ 


At the Tor of 


every branch... 


—from a single counter display to a complete exhibition. 
Consult Harris and Sheldon for Exhibition Stands, Counter 
and Window display; life-size or miniature figures in plaster, 


Harris & Sheldon Ltd 


4% Great Mariborough Street, London, W.1 Tel.: GERrard 8955 
and at WOODGATE, LOUGHBOROUGH, LEICS. Tel; Loughborough 349! 
also at Birrengham, Manchester and Glasgow. 
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Review Of Packaging 


Glamour Is The ‘Sizzle’ 


That Sells Shampoo 


By RONALD VICKERS 


l ON’T sell the steak; sell water.) they buy it because The most recent Eve shampoo 

the sizzle!" is the peren they want beautiful haw' tow te sat this “GASGADE baie style! pack (above) “conveys freshness 
mal advice for salesmen and Which envelope suggesis that and fermuninity Had the design 
sdvertising agents Nobody its contents wil! transform tired, been used to frame a glamorous 


ty ticle for what it is mousy or glamorous hair into a 4 picture such as that on the back 
Uys an arricr iC - * showering flood of beauty? Only of the previous pack (left) it 
nor even for what it does, bUt the earlier design conveys this would indeed have been a 
for the particular mental or message in a simple and direct winner?” 

physical benefit i provides manner And then, strangely : 

In comparing the latest Eve enough, the designer has chosen is an excellent method of creating 
shampoo pack with its predeces to do it on the back of the pack the confidence required for 
sor | asked myself “Which sells A photograph shows a beautifu ¥ impulse sales. Where there a 
the most sizzle?” To answer the lady with beautiful hair, and it not so much agreement is on t 
question one nust ask--and = shows too, by the silhouetted (ops te ge te EVE samme question of how the product is to 
answer another’ What precise male in the background, how be reproduced. Some firms 
benefit do women expect to beauty has brought her love and this design been used as a back- favour the idea of showing the 
derive from the purchase of a admiration. Isn't this what every ground or frame for a glamorous article in its raw or growing 
packet of shampoo powder? They woman wants? picture like that on the back of state; others think a better 
want it to wash their hair, of The ribbons and bows on Eve's the previous pack it would have appetite creator is provided by 
course. But they do not buy it current design convey freshness indeed been a winner! a picture of their product all hot 

not primarily at any mate and femininity; they are a plea . . * and waiting to be enjoyed. Per- 
because they want clean hair sant change from the bodiless Everysopoy stems to agree haps it is because they are so 


(Clean hair can readily be heads to be seen on nearly every nowadays that an illustration on engrossed in the rival claims of 
obtained merely by the applica other shampoo pack on the the outside of a can—showing these two methods of presenta- 
tion of carbolic soap and tap retailers’ counter to-day Had the contents in appetising form—-__ tion that very few British firms 
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Showcards ~- Signs ~* Display Stands in 
: Metal, Wood & Plastic - Metal Products 
yy “an eal ; a HWluminated Signs 
ACME SHOWCARD & SIGN CO. LTD., PARAGON WORKS, ENFIELD, MIDDLESEX. Telephone: HOWARD 165! i 


Birmingham Office aod Showrooms: Crown Buildings, James Watt Street, Birmingham 4 Telephone: Birmingham Central 2325 ACME) 
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We're 
| bursting 
.\ . our 
ee ~~ seams 


in Poland Street e 


Very shortly we hope to move to larger 


premises where our “ Back Room” boys 


can, with additional staff, produce bigger 
and better ideas for old and new friends 


requiring effective Point of Sale advertising. 


SHOWCARDS - CUT-OUTS - CROWNERS 
DISPLAY STANDS - PACKAGING 
PHOTOLITHO & LETTERPRESS PRINTING 


ABBEY DISPLAY 


COMPANY LIMITED 


21-22 POLAND STREET - OXFORD STREET 
LONDON - W.! 


TELEPHONE - GERRARD 8167-8 ; 
Specialists in Point of Sale Advertising a 
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0 Review of Packaging—Continued. 
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MARTIN'S LANE, 


TEM. BAR #774/5 


RECORD 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 


Send for free specimen copy and rate card 


EMMOTT & COMPANY 
| 2: BEOFORD STREET, 


LIMITED 


LONDON, W.C.2 \| 
KING STREET WEST, MANCHESTER 3 
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EXHIBITION STANDS 
DISPLAYS 


SERVICING 
SILK SCREEN PRINTING 


MERCURY 
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NATURAL COLOUR 


TRANSPARENCIES 


Designers will find much 
to interest them at our 
studio Examples in sizes 
up to 30’ « 0” are on 
vew 


Cc. & R. 
NOCKOLDS 


LTD 
KENSINGTON CHURCH STREET, W 8 
Telephone WEStern 92466 92)4 
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PRINTING 
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AT YOUR SERVICE 


CLARKE BROS 

46 THE GREEN, TWICKENHAM 
Phone: POPESGROVE S62! 
Emoblished reorly © peers 


also converts the brand 
to a tangible reality 
The picture reproduction 
of an ol painting by marine artist 
AG cox and it is repro 
duced in ful! colour, together 
with the brand name, in blue, it 
ustitutes the basic design for 
ill products in the range The 
background for the containers 


nl cool 


name 


mediterranean grey 
relieved where suitable with an 
attractive Turk’s Head knot 
design 

Next time you have to decide 
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News of PRITCHARD, WOOD 


and the growth 


Selling toothpaste A against 
toothpaste B is one thing. Persuading 
people to clean their teeth at all is 


another. 


The growth of co-operative effort 
is one of the most interesting dey elop- 


ments in publicity. 


It wouldn't pay any one hen to 
advertise: she couldn't lay fast enough. 
But there could be a day when 
poultry farmers needed to get to- 
gether to stop a drift to kippers or 
cornflakes, 


Steadily, more industries are 
realising that tastes and habits —as 


opposed to mere choice between brands 


F. CG. 


PRITCHARD, 


of co-operative effort 


in publicity 


must be wooed and cultivated: 
and that the most effective means are 
found varied 


to be among the 


weapons of publicity. 


One of the biggest difliculties is 
“getting everyone in”. A successful 
co-operative campaign profits a lot of 
people, some of whom may at first be 
reluctant to contribute to the fund. 
But confidence and deep belief among 
the leaders usually wins the day in 
the end. If that doesn’t happen 
broadness of view still pays 


Those who are thinking of it 


those who realise the fundamental 
strength of the idea as opposed to the 


WOOD & 


LZ 
IA 
)¢ 


brand name—may take heart from 
many histories, 

And who has professional ex- 
perience in these matters ? Certainly 
this agency for one. We are working 
at present for the Brewers’ Society, 
Men's Hat Promotion, The British 
Trawlers’ Federation, The Professional 
Hairdressing Development Group, 
The Branded Textiles Group and (in 
association with C. R. Casson Ltd.) 
The Institute of Directors. 

All the weapons are used—from 
the brash and blatant thunder down 
to the softest whisper. The co-opera- 
tive effort sees a modern publicity out- 
fit working at its fullest and best. 


PARTNERS LTD. 


Advertising and Public Relations 


SAVILE ROW, LONDON, W.1 REGENT 7080 


(16 Lines) 
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Nik J WY MODELS give 


PERFECTION in design and 
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Sales Man 


" SOUND-SERVICES LTD 


te® KINGSTON BROAD. LOND 
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SALES TRAINING 


HOOK 


Ash your dealer for full details or write to» 
THE AEROGRAPH CO LTD. Lower Syvennam. 


LONDON, S.E.26.4w0 47 @/AMINGHAM BRISTOL GLASGOW - MANCHESTER 


FOR BETTER SELLING 


ENHIBITION 
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DISPLAY NOTES 


Three 


Label’s 


History 


TY. chieve srer display on 
es i im off 

“we OW n ind Coope & 

\ f [ 1 a aving their 
D e¢ Dra d tle labels 
edesigned by Lor Press Ex 
change Lid th sdvertising 
agents No. | old type 


No. 2 is it present 
rt a slanted by 


yw and red 
three ver 


these labels 
had been placed e the death 
eference to 
the Roy Apporr t will con 


stocks are 
» of Burton 


. _ * 

The Jed National Packaging 
Exhibition is to be held at 
Olympia from January 20 to 
Janvary ™M, 1953. As on 
previous occasions this exhibition 
is being organised in collabora- 
tion with the Institute of Packag- 
ing by Provincial Exhibitions 
Ltd. and F. W. Bridges & Sons. 

> , * 


Albert Sheer Mc Co, Lid 
ave developed a el strut 


nsists of a 


ural the 


f Sik Screen 
wts the firm's director, C. R. Young 


Stages In A Beer Bottle 


piece of 
notched at cach end. Bent into 

semi-circle, it forms a stand 
into which a display piece of 


transparent plastic 


almost any shape can be fitted 

Advantages claimed by the 
makers over cardboard struts 
fitted to the back of showcards 
are stability, flexibility of appli- 
cation, and the fact that the 
showcard supported by this strut 
s lifted off the surface of the shop 
window or counter 

* * > 

The National Farmers Union 
has issued a guide to agricultural 
shows to be held in northern 
England during 1952 


4rts Ltd. at the British Industries 
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LEGAL QUERIES ANSWERED 


Problems of Space Sellers 
And Their Employers 


By our Legal Correspondent 


Most of the inquiries this month relate to problems 
affecting space sellers and their employers, a branch 
of the publishing industry in which there appears to 
be a wide range of varying practices and misunder- 
standings. The following questions and answers may 
help to create a more ordered system of employment. 


QUESTION: Can a contract of 
providing for and 
and subject to @ 
week's notice on either side, be 
abruptly terminated by the em 
plover end a appointment 
made, with no salary or no com 
mission 

ANSWER No The contract 
must be properly terminated by 
a week's notice, and all commit 
ments in the way of salary and 
commission, must be honoured 
After its termination, a new con 
tract can come into force But 
or course, if the parties are in 
full agreement, any contract can 
be ended at once, and a new 
contract substituted immediately 

QUESTION 4 publisher's 
contracts stipulate that orders 
for space in his publication are 
not cancellable What is the 
position of an advertiser if he 
cancels an order?’ 

ANSWER Obviously, if an 
advertiser cancels an order which 
he has previously agreed is “not 
cancellable.” he is breaking his 
contract, and he is liable to be 
sued for damages 

QUESTION: To make a con 
tract valid between an agent and 
the company for which he acts 
what witnesses or signatories are 
needed” 

ANSWER Most contracts 
need not be witnessed, nor signed 
they need not even be in writing 
The authority given by the prin- 
cipal to the agent (presumably in 
this case a publisher and an ad 
vertisement representative) which 
enables the representative to bind 
the publisher by acts which are 
within the scope of his authority. 
may be given in writing. words 
or conduct If. however, a 
representative is likely to be 
called upon to make a contract 
“under seal.” which means that 
it must be properly signed, sealed 
and delivered, then his appoint 
ment—called a power of attorney 

should also be under seal 

QUESTION: The publishers 
stated that the circulation of a 
certain publication would be 
10.000 copics. and this informa 
ron was given to a representative 
on which to sell space Eventu 
ally only 1000) copies were 
printed ly the representative 
sold space on the 10,000 
copies liable to prosecution for 
false pretences 


ANSWER To 


Service salary 


commission 


new 


who 


commit the 


offence of obtaming by 
pretences a man must make a 
pretence or representation as to 
existing facts; it must be false to 
his knowledge; money or goods 
must be ottained thereby and 
with intent to defraud. If a pub 
lisher says he intends to print 
10,000 copies and then prints only 
1,000 it may be extremely diffi 
cult to prove false pretence. An 
honest representation relating 
solely to intention or future con 
duct will not lead to a conviction 
But a publisher who obtained 
subscriptions for a book which 


Readers are invited to send 
their legal problems, provided 
they relate to advertising, to the 
Editor, on the understanding that 
names, or details that could lead 
to identification will be treated as 
strictly confidential 


who specialises in 
advertising law. His replies will 
be forwarded at once by letter to 
correspondents concerned. 

No advice can be given on 
cases that have recently been 
before the courts, or on cgses 
likely to be the subject of early 
litigation, and neither the Editor 
nor our Legal Correspondent can 
undertake any liability for the 
opinions expressed. 

Each month, questions and 
answers of general interest will be 
published, but no names will be 
given. 


false 
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* LARGEST 
NET SALE in the 
Aeronautical 
Field 


The lively photogravure monthly that 
is studied on every Royal Air Force Station 
at home and abroad and by thousands of 
civilians—the families of service people and 


ex-service men and women. 


Monthly circ ulation] averages 70,000 
es and research discloses that readership 
reaches 288,000, an average of over four 


readers per copy ° 


THE ROYAL 


AIR FORCE 


REVIEW 
The Journal of the 
Royal Air Force 
Published by the Royal Air Force Review Ltd. 
Clifford Leighton, Advertisement Director 
FLEET STREET, EC 4 Phone CHAncery 8844 
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COMMERCIAL AID PRINTING SERVICE 


Offer the complete 
Varityping Service 


Setting for Photo Litho. 

Direct Plate Setting for Multilith and Rotaprint users 
Lithographic Duplicating. 

Photo Litho Printing 


Equipped to execute ali stages of prepared to undertake any phase 
Vorityper, Lithographic Printing of the process for firms with their 
ond Duplicating, we ore, however, own equipment. 
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0653 41:03 


he said would be published 
shortly, was convicted, because 
his representations amounted to a 
pretence that the book was in 
process of publication In this 
case, the representation related 
to a present fact, and not to some 
future act. Sometimes it is diffi 
cult to distinguish one from the 
other. The publisher referred to 
in the question, even if not guilty 
of a false pretence, could be sued 
for breach of contract 

If the employer were guilty 
of a false pretence, and if his 
representative, knowing the false 
pretence, sold the space on the 
basis of this false pretence, the 
representative also would be 
liable to prosecution for obtain 
img money by false pretences 
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oe 
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_ the shoppers 
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=at at | 
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Walk down Milsor Street 
Bath's Oxford Street) any week 
da and y assess the tota 
vaiue f ams vy 1 see cars 
wned by people who prefer t 
ch he pping in the City 

The fine shops developed 1 
werve the ied visitors to Bat! 

“ di 1ating buyers 
from a large area of the West 
Counts and irge resulting 


"s «ye another reason for the 


vd) unty 
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set and Wiltshire 
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{DVERTISING ARTISTS’ PORTFOLIO 


€ 
> 
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mH 
ol 


work | 
ind gr 


Colman 


Ltd) 


most striking 
Margaret 


feature 


Sweeney 5 


s her versatility. Artist 
oup art director (with 
Prentis & Varley 


she is equally capable of 


painting, drawing with pen and 


mk, or 
advert 


dome, the layout for ar 


sement or a brochure 


This versatility can perhaps be 
attributed to he iniy amdition 
to De a teache of art students 
She did in fact train with this 
Dyect in view (inte lating tt 
with some work for Herbert 
Simon's Curwen Press) unt a 
she explains, she was escued 
»y Charles Berry, the Lintas ar 
director, who offered her a job in 

stud 

As the war went ts course 
Miss Sweeney found herself at 
the Ministry of Information 
where her work consisted mainly 


ws." MARG 


ARET 
SWEENEY 


1945 «} { Colman 
s & Va i Afte 
“dl agency 
came 4 

t As such 

works of counts like 
A.. She ‘ was respon 


ftisemeni 


the lay 


gn l designing of 
i Hulton Surveys, whict 

the « the series 
con < eny 
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THE 
HOME COUNTIES 
NEWSPAPERS GROUP 


is 
still 


the 
DOMINATING 
ADVERTISING 
FORCE 
in 


Herts 
and 
Bucks 


PER TRADE 
$, COL S - FLAT 
INCH RATE 


Represented in London by 


WILL KITCHEN, Jnr. LTD. 


131 Fleet Street, EC 4 Central 1960 
Head Office LUTON Phone 5050 
Advertisement Manager: C. W. Gilder 


Drawing on 


craper-board 


By Edward S. Billin 


Here is a practical book of instruc- 
tion on a subject which is becoming 
more and more important in the 
fields of advertising art and book 
illustration. It provides a general 
introduction to the medium, and 
then describes in detail the various 
methods of working and the tools 
required. An invaluable feature of 
the book is the inclusion of full-page 
examples of scraper-board work by 
many well-known artists, with 
explanations and comments by the 
author. 


On sale at all booksellers 
12 G net. 


Pitman 


Parker St. - Kingsway - London, W.C.2 
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COMPANY MEETING 


Kemsley Newspapers Ltd. 


Viscount Kemsley’s Annual Review 


TIXHE = 28th 
Meeting of Kemsley 
papers Limited will be held on 
Thursday, May 29, 1952, at 
Kemsiey House, London 
$ an cAtract from 
of the Chairman 
Kemsicy circulated 
rt and Accounts 
ended December 31 
submitted to the 


Annual Geceneral 


News 


the difficulties 
were 


past year 
previous year 
tuated I he 


this 


cost of ¢ 
cat DUSINeSs 


nearly 


g 
n 


every 

he groups activities 

salaries and 

other expenses, as well as the 

rising cost of newsprint and of 

capital expenditure, imposed a 

heavy drain upon the group's re- 

venue and resources, and the tax 

gatherers demands took an even 

higher proportion of our revenue 

1 the preceding year. These 

and are the 

of unremitting atiention 

Board; but I will not 

you that many of 

liar to or under 

control the group's 

Management, much as we would 
wish them to be so 


mhereases in Warnes 


ous matters 


Burden of Taxation 


I have referred on this and 
previous occasions to the crush- 
en of taxation 

ow have an income tax at 

ind a profits tax at 24 
the undistributed pro 
companies with an 
evied on the 
profits which are 
dividend This 
of tax is levied 
preterence 
as ordinary 
Nn the case of your 
Company, the péteference diw 
dends attracted during 1951 no 
less than £210,000 by way of dis 
tributed profits tax The 
burden, however, is 
the ¢ 


nds and 


whole 
payable by 
ompany and thus falls upon 
amounts avail 
the dividends of the 
ockholders More 
should be borne in mind 
ill of the expenses which 
necessarily charged in 


the profits 


rves and 


not 
ot 


arriv 
shown by the 


assessing prof 
Matters 


ns when 


like 
taxat 
nedium levels 
height are a 
burden upon —_— the 
machine 
Last year I told you 
were waiting with interest 
posals from t on the sub 
rect of Pensix 
of th car 


ndustrial 


that 


course 

} c¢ was 
submitted ) as been care- 
am =sorry 


would be 
pensions 


in reality a form 
deferred remuneration, made 
more attractive in these days 
very high taxation by income tax 
CONcCYessicMNs attaching to Every 
increase in wage costs makes the 
institution of a pensions scheme 
more difficult, for in effect both 
current wages and contributions 
to @ pensions scheme must come 
out of the same fund. Neverthe- 
we are not slacking in our 
efforts to devise an alternative 
scheme to provide that assurance 
t security which is understand 
ably the concern of the staff in 
these days when taxation makes 
personal saving so difficult 

Let me however, 
that the awarding 
generous pensions on retirement 
continues, and the cost of 
pensions to the Company is 
already a very considerable sum 
indeed, and is now about £90,000 
a year 


scheme 1S 


ess 


emphasise 
practice of 


Increased Prices 


In common with other news 
papers, therefore, we increased 
our selling prices in 195] The 
inevitable drop in circulation was 
less than might have been ex- 
pected This was striking 
evidence of the importance 
nehtly attached by the public to 
newspapers as essential elements 
in their daily life. There is, I trust, 
some real prospect of a decline in 
newsprint prices in the not too 
distant future, but any decline 
will have to be very substantial 
to produce any marked jmprove 
ment in financial results 

was our duty, therefore. to 

the most careful examina 
ton of costs to secure every 
possible economy without detri 
ment to the quality of our news 
papers. Economies are not easy 
to find in the process of news 
paper production. Costs present 
a high degree of inflexibility 

The amount of elbow-room 
for adjustment is narrow Over 
a large part of the field costs are 
outside our control. Once, care 
fu! and competitive buying could 
reduce substantially raw material 
costs. That possibility no longer 
exists. The cost of power, of 
light, of advance con 
tinually An important saving in 
the current year has been the 
concentration of the printing of 
the Sunday Graphic in London 
and the Sunday Chronicle in 
Manchester Previously each 
paper was printed in both centres 

One economy is so far denied to 
us Professional investigation re- 
vealed that a considerable margin 
for economy exists in production 
costs, and that more scientific 
methods could secure a material 
reduction in the total wage bill 
at the same time as increased 
rewards accrued to individual 
employees. Undoubtedly such a 
development would create a 
temporary redundancy, and this 


carriage, 


problem we have able 
t overcome The investigation 
convinced me that the country 
has by no means reached is 
maximum productive efficiency 
and that there 8 no more urgent 
task for Government, Employers, 
and Trade Unions, than to re 
concile efficiency and redundancy 
t. the benefit of the nation and 
without hardship to individuals 


not been 


The Sunday Times 


The pressure of costs has in 
tensified the competition for cir 
culation, The reason is obvious 
Advertisement revenue is a vital 
factor in the economics of news 
paper production, and while it 
is by no means wholly true that 
advertisement follows the large 
circulations, circulation is a 
major factor in determining rates 
Yet quality of circulation 1s only 
less important than size, and 
many newspapers more than 
make up for a smaller circulation 
by the quality of their readership 
At least two of our own news 
papers are evidence of this. The 
Sunday Times although it has the 
largest quality circulation among 
Sunday newspapers nevertheless 
falls well low the mammoth 
figures of some of the popular 
Sunday newspapers Yet its 
superionty as an advertising 
medium is never questioned. The 
same considerations apply to the 
Daily Graphic That newspaper 
has a singularly faithful body of 
readers who prove themselves to 
be extremely valuable to the 
advertiser, for as every survey 
confirms, they are drawn from 
among those who have the 
money to respond to the offers 
advertisers make. 


Daily Graphic 

I feel bound to refer to the 
action we took in increasing the 
price of the Daily Graphic to 2d 
1s from 7th April, 1952 This 
newspaper holds a unique posi 
tron. It makes a popular appeal 
without sensationalism. While it 
is a pictorial paper with an adult 
approach, jt is a particular grati 
fication to me that it is welcome 
in every home and is regarded as 
a newspaper that has a place in 
every school In deciding to 
crease the price to 2d. we were 
influenced by a desire to confirm 
the Daily Graphic in tts unique 
position, and to make it, within 
its present character, both a 
better and, if possible, a bigger 
newspaper. At the same time, in 
conjunction with other important 
provincial newspapers, the prices 
of the Sheffield Telegraph, New 
castle Journal, and Western Mail 
were also increased to 2d 

The excellence of 
Graphic photographers 
underlined by the award of the 
first prize of 100 guineas and the 
title of British Press Photographer 
of the Year in the Encyclopadia 
Britannica Competition, to Mr 
Geoffrey White In the four 
years since the competition was 
naugurated, the senior award 
has come to us three times 

The public interest in pictures 
has been further demonstrated 
by the Daily Graphic Exhibition 
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mm Oxford Street, visited between 
July and November by 1,300,000 
people Since then the exhib: 
tion has achieved comparable 
success in Cardiff, Muddles 
brough, Neweastle, Liverpool, 
Manchester, and other cities 

When | turn to our popular 
Sunday Newspapers—the Sunday 
Graphic, the Sunday Chronicle 
the Empire News, the Sunday 
Mail and the Sunday Sun, | am 
satisfied that the steady and 
marked improvement in their 
quality and contents must inevil 
ably strengthen and improve 
their position both im prestige 
and in circulation. These news 
papers have young, keen, and 
enthusiastic editorial staffs deter 
mined to perform their tasks 
successfully without recourse to 
“sensational” methods which 
might bring more immediate 
results 

The Kemsley Manual ~of 
Journalism to which 1 referred 
last year, has, as I hoped, estab 
lished itself as a standard work 
with a strong and continuous 
demand 


The Future 


Partly because of and partly 
despite almost full employment 
last year, the total value of ad 
vertising im Great Britain con 
tinued to expand. Our newspapers 
participated fully in the increased 
turnover, which is pleasing con 
firmation of their effectiveness as 
advertising media. It is a token 
too, of the value placed upon 
them by advertisers and advertis 
ing agents, local and national 
alike, whose fnendly co-wopera 
thon we deeply appreciate and 
whom we regard at all times in 
1 spirtt of real partnership 

No less are the newsagents, 
both wholesale and retail, our 
partners in the task of bringing 
our newspapers to the public 
Their position was, of course 
improved by the increase in the 
price of newspapers We are 
grateful for the support they 
have sO consistently given to us 

Looking to the future it must 
be obvious that under present 
conditions any material rise in 
the total circulation of news 
papers can scarcely be expected 
Our objective, then, must be to 
merease our share of that total 
by the utmost efficiency in pro 
duction and attractiveness in pre- 
sentation of our own newspapers 
The value of advertising is even 
more widely recognised through 
out the business world, and | am 
confident that the volume of ad 
vertising demand will continue to 
increase. So long, however. as 
newsprint remains at anything 
like its present price and so long 
a* the total wage costs of pro 
duction continue to mount, news 
papers cannot achieve that 
degree of profitability which the 
capital and effort engaged in 
them deserves 

We must therefore occupy 
ourselves in consolidation and 
economy against the time when 
we can make our calculations 
based on costs not subject to the 
sudden and striking increases we 
have experienced in 1951 
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OUNG an and a not-so e 
sng contro the 
cs of the two halves of a nl Personal— 
alter Hi ganisation 
h man md =managing ammeter aneesom 
iw Hil & Co. Lid 
‘ ‘ g contra ‘ 


t ! 
Midd 
Hi 
Shett 
i“ 
M \ 
A 
id f 

ft ny 
Ad 

A 
put 

1 AM 
Jenkin 
( omp 


“ hy died 
t id gt “ On completing her first 21 years with Sommerville & Milne. Lid the 
. , Glasgow agemy, Miss N. E. Har a director, was { ed by her 
I ] Ww lirector nd the staff with a dressing « in the h ( the door 
h pelt wilh L. tor 4M. Sommer e (pr firector). G. 8. Y J. B. Omand 
j bid he B xt J. Firth, Wo OH. Porter’ M Ha ton Omand (» kev. note the 
a few SM.) D. R. Robertson, A MacKenue and SW Johnston 
‘ “ i - } 
h ft Ad up full-trme work with the compan he first world w Major Jenkin’s 
M Garda owing to ill health Twice wounded first son was killed on the last war 
¢ ihe newly ‘ in the first world wa he rejoned nd bh rt he John, is soon 
f the London P he Army in 1939 and finished uy xpected back m Oxford after thr 
Association : 80 per cent disabled, with a Ministry years’ Far t His son-in 
ber of the Adv v of Pensions ‘-wheeled motor vehich law is with th Company, as 
nd a mene of bronchial asthma, and a pair of his daugh A who was with 
wi ALD vey surgical boots A ssc d N papers and th 
Major Jenkin'’s family bas had an News Chror 
* * * inspiring record. Hes father own Major Jenk » homself worked 
SORRY to hear that Max editor of the Cornsh Red h for the Dai a Daily Express 
PRO. to the A.C. N ' Cornubian. tor which his mothe the old Da New nd The Star 
any, bas heen forced t giv used to writ died of wounds u I am looking forw i to seeing mor 
of his writing ! hearmg of his 
PR. plans wi has had a 


months rest 


* * * 
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PUBLICITY. p nd politics 

ill high-level ow ongly repre 
sented a he | m which lan 
Harvey, MLP.. ¢ the Hous 


Lost—One Shirt of “Waker” Lipomeny, “geet 


fluential and 


: suthe Tih, vf US political 
You have to be a pretty experienced judge of commentators 

ivertising f ll the difference betwee agg Pag. 9 
advertising form to tell the difference tween a rs, Financ s iries and so 
sure thing and the sort of animal that leaves ; h, I singl , — Miles 
homas presi Advertising 
you with nothing to send to the laundry Association (cha of British 
Ovarscas Airw Corporation) 
To put it bluntly, it is no sport for the amateur or a S Saen 6 - Soe 
Press); Stua Mc (managing 
the merchant who does his prognostication with a direck Associated Newspapers) 
EF. ¢ V Benr man, Benn 
pin The number of umes that a rank outsider Beg yh = ey, a ‘ “ 
gets even a place wouldn't keep a non-smoker in general. Central Office of Informa 
on): Sidney Rog (director of 
cigarettes publicity, Impe (Chemical Indus 
tries, now Jed » the War 
So, instead of trying to pick your own winners, Office) : H. 8 (chee! _— 
cty and put ms oOfftcer 
why not turn the job over to Harris? Why not British 1 p Commission) 
: Ee a at ED OB PRO, Rootes 
give it to an caper who has been upping winning Group) Ww } Deedes, M.P 
ideas for nearly 40 years’? Why not leave it to the (special correspond Daily Tele 
sraph); Mark < nan-Walker 

Old Firm—and keep your shirt on? tc . 


distinctive showcards, clever cut-outs by 


wer Hubert O n chairman 
(presiden In of Incor 
po d Prac n Advertis 
ing) Ashicy Havinden and E. ¢ 

THE FIRM WITH EXPERIENCE Mackenzie 

HARRIS ADVERTISING LIMITED 29.30 KINGLY STREET, LONDON, WI oe 7 . 

1 REG 12956 

IN EUROPE on fiving vest has 
been J. S. Cran John Gilbert 
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The two “‘brains™’ of 
Wolter Hill: Max 
Jenkin leaves AC. 
Nielsen Co. : Walter 
Lippmann meets ad. 
luminaries: U.S. also 
has textile recession 
Ad.-man, carsman, 


painter. 


By CONTACT 


Craig Advertising, Inc., Wilmington 
Delaware had the pleasure of 
mecung him at a luncheon party 
when Clifford Glover was host and 
the company included Victor 
Pethick, charman of V. Pethick 
Lid.. Glovers’ associate agency 

One of Mr Craig's business 
assignments here was to consult 
with Glovers’ about development of 
sales for Everglaze, a process with 
which fabrics are treated to impart 
giossiness and crease-recovery. His 
agency represents the manufacturers 
in U.S.A., and in Great Britain both 
marketing and advertising are 
handled by Glovers 

He told us that the recession m 
demand for textiles ws being felt in 
the U.S.A. as it bere, if not so 
severely. Clothing. he said, has too 
low a priority among consumers for 
the comfort of the textile trade 
After tax has been paid, a house 
provided and food bought, the 
American family will regard both a 
car and a tclevision set as necessities 
before buying clothing beyond essen- 
tial replacements Advertising, no 
doubt, has done much to create 
this trend im buying habits—whether 
for good or il is for textile manu 
facturers to judge! Something of 
the kind is probably happening 


Mr. Craig had much of interest to 
say about the presidential clection 
but as politics are an explosive topic 


1 must regard thes as off the record 


* * * 


1 HEAR that G. O. Nickalls, joint 
managing director of Alfred Pem- 
berton, Lid.. has sold hus picture 
The Old Breakwater” now hang- 
ing in the Royal Academy Summer 
Exhibition, for 30 guineas. Buyer 
is Miss Mona Sandler, daughter of 
the late Albert Sandler 

Showing a view across the Camel 
Estuary, North Cornwall, n was 
painted by Mr. Nickalls while he 
was holidaying there four years 
ago 

Noted advertising man, famous 
oarsman, painter, whose pictures 
sell, “Gully” Nickalls 1s nothing if 


not versatile 


nw 


... and next time you 
get a picture in the 
Academy, see that it 
shows at least one of our 
” 


products ! 
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PY PAIRS OF THEM EVERY WEEK 


Every week, in over 1000 cinemas which comprise the Younger Network, five million 
pairs of eyes watch the screen. 
These eyes have power. When Younger Budget Films and Filmlets are shown these 
eyes see and select the products they want to buy on tomorrow's shopping round. More 
than 70 national advertisers currently profit by being seen in Younger Cinemas. Give your 
product a chance of being seen. 
You can bring it to the notice of as many people as you can afford, in the districts and 
areas you want to cover, at the precise period of time when you need to make your appeal. 
And remember, Younger cinemas are everywhere — everywhere, that is, where the greatest numbers 
of people live and work and spend. 


* 
. 


UTI rer 


‘OGG8808 


If you have not seen Younger Budget Films and Filmlets at any time, or especially within the last six months, a 
showing can be arranged for you privately and without obligation in any town you choose. Please write or phone: — 


DANIEL F. WARNOCK, DIRECTOR OF NATIONAL SALES 


YOUNGER PUBLICITY SERVICE LIMITED 
28 ALBEMARLE STREET - LONDON - Wi + REGENT 6593 
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STOREY EVANS & CO. LTD. 


USE 


FOOD 
MANUFACTURE 


a ere 


W.P. BUTTERFIELD LTD. 


Manufacturers of the 


BUT TERFIEL 


STAINLESS 
STEEL 
EQUIPMENT 


to reach 


makers of preserves, 


pickles, milk products, soup, 


sauces, etc 


FOOD MANUFACTURE 


17 Stratford Place, London, W | 


FOOD MANUFACTURE Is one of the 
LEONARD HILL TECHNICAL GROUP 


ae 


WIF specialised monthly 

journal dealing with all 
civel engineering in which 
and earth 
moving equipment are in 
cast coal and 
hydro electric 
developments land re 
clamation harbours and 
docks 
riwer widening, 
struction, et< 


MUCK SHIFTER 
and Public Works Digen 
is another publication of the 


earth moving 


volved open 


iron ore, 


coast delence works, 
canal con 


pe hens “ 
All published at 
17 Stratford Place, W.! 


Spectmen pies On reque 


CURRENT ADVERTISING 


Textile Wholesalers To Run “Beat 


The Wholesale Teat Reso- 


that pr 


hope 
reduced 

will . used 

eading provincia 

paper advertising 

will support the scheme The 

agents arc Dortand Advertising Ltd. 
. . . 


ACCOUNTS MOVING 
Peacock Ltd. 
he adver 


(Liver 


Auger & satis Ltd. 
wer the v tising for 
Footw t nufacturers ¢ 
Panda t t ‘ y shoes 
on Sept t : sign deta 
hI 


. . 
General Advertising Co. 
London Ltd. have taken 
sceount of Din Din Ltd. (mea 
babies) This 
th te 
medical 
cason «A 
cut il 
ind Therapeutic 
* 
NEW ACCOUNTS 
Bayard Publicity 


chester) have been app« 
Pigtails Garm 
sed cons 
cing planned 
. . 
chent for Arthar S. Dixon 
is Jonathan Fallowfield Ltd 
iphi materials) Track 
will be used 
. . * 
Fords Advertising Ltd. (Br 
to hand! t ad ‘ 


‘ 
Hubert HP 


pournals 


Like GENE KELLY 


» “Gingin’ a 


The Slump’ Campaign 


Ltd. have been 
London 

) (tr ide and 
chnical pr ). Dormar Co., mai 
order ind Indu Distributors 
(L ondon) Lid : order special 


Strand Publicity 
appointed ger 


* 
Sciemtine Publicity ltd. have 
. Robert R. Buck 
mch a cam 

magazines 

ils, featuring 


. 
Ltd. (Man- 
n appointed 
& Godle Lid 
jren’s fabrics 
ind Gazell 


clients for 


Cees tie Ltd. 


General Advertising Co. of 
London Ltd. hay nN appointed 
izents fe Mar cl 


NEW CAMPAIGNS 
th Tow 


naviona 


nd women’s 


Huddersfield) 
nec is W. G 
ivertising has 

magazines 


return of Tenova socks, mack 
phens Brot s Ltd., will be 
| press ad 

next month 

nd ad kly maga 
wre =~Post and 

dd Trade press 
appearin 


; Pritchard, Wood & 


My Coodness- 
SSINNIND OW 


1952 


Just think 
wha kink 
ajou 

can do 


1 new Guinnes 


June 
wincial 
used twin, 
« Co., Ltd. 
. * 
4711 beauty pre 
red 3 this week's 
sraph sday s 
Daily Graph Agents s. 
Gartand Advertising Ltd. 
* 
rity nd 
af hbeing 
for Gossip 
ne vl nd 
Agents Arther S. Dixon Ltd. 
Tampax ha wdopted full 
udvert ’ ) Jun 
Fverywoman Agent 
Erickson one Ltd. 


RADIO CAMPAIGNS 
Ward Ltd. (mail 


order) 


h 


OSS i i 


FATHER’S DAY 


Many national adv 


tying up 
id 


aon ‘ 
Ltd Louis Newmar 
Ronson Products Lid 
Sever: i 4 produc ng 
special let material. H 
Bronniey on oducing 
‘ show 


1 
. | 38K May 22. 
_ ee 
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“ TE, [snckers cf Top Dog trate ant 
as a t ~ h linings, A. J. Jackson Ltd 
Af | mext week in an eff eal — + sh a » 
se F i ve, } he curren « XK any A f — tools. and J. A. 1 & Co. Lid ’ ¢ CG 
te textile field it w c ve bakers’ oven manufacturers. Cam oF 
9 ~~ £. | public that nothing can be ' naigns will b mied to the tech 
: : gained y i ! Nases nical and de p for the time \ 4 
- bein 
= FOR aa ‘ . ~ 
FU 
; — 
at ee 
7 | 
CEE s poster designed by 
7 Gilroy features the kinkajou ] 
eS tropical tree hear from South 
7 4 Imerica 
a BEE!) 
= pe for Com held at Olympia from July 5-19 
; bined I hire Mills Lid Theme of this » Far will be 
ie on Monday. This advertiser recet See-Sample-Try-Tastc.” Black and 
t=, © had a half-page spa in the News Pl ' —_ af s —- : ng made av nen 
. Ch able for exh rs ncorporat 
La * * in their wn idvertisements 
Si Gee Advertising Agents: Godbolds Ltd. 
_ _ h r) hav . . * 
7 Ee eee f gents for Simpse Climax of a “record-breaking 
: ukers of Judy « c f K Ki ‘ will 
ia PC; Bevis furnishina fat 
ni a dress fabrics 
wi * * 
a “ey P| 
of 
— eee the (Leeds) _ includ 
‘ ra Works (York) Lid. ¢ f July 1) 
: ‘ SCC king ' Rayman Lid. (watchmakers 
“y ; 4 wholesalers); ; | r Hosiery & 
aay , : sh Underwear (¢ rder); and 
mar - Wal Slingsby & Co., Lid. (Wask 
mh ¥ i pipe fittings and unions) 
ae tc 
— 7 * * * 
use 
‘i Se 
az fan (pt rr Rk 
Le Sguibb & Sons Lid. (medical pro 
os ducts) and H. & T. Kirby & Co 
co Lid. Gron tonic t ) 
. § * * * 
* 
w Shade of lipstick 
j - _? pon a ae ae Po 
: Revion for spring otion. Ad — 
. ver Z : ion =e! uw p I Bil Kerr 
daihes and Sund as Show™ on Radio Luxembourg. The 
Frist & ( Ltd magazin Show is and win first programme will be on Satur 
_ dow display no ire being day, May 31 at 10 pm. Dixon's 
sued. Agents MeCann-Frickson West Fad Advertising Ltd. arc th 
Ltd. agents and fs s produced 
i. Nylon for kr ne ond crocheting Lid 
: { 4 has been introduced by Wakefield 
i ¢ Greenwood & Co 
U * Lid The brand ¢ 
. Luxury Nyloness \ . he 
\ 1 ] started n womer . vr’s Day to be 
‘ J . , , ! 
Gordon Advertising Ltd. (Harro- lia { his promo 
: TECHNICAL GROUP A Se 
f in ‘ neue newer whrine out of * . * 
ANORACTURING CTF fi they have this label 
: PEN TILE (NDUSTRVES & Ptnae tm 
- hy 
: sar iane sein 3 SANFORIZED inn 
way aN . 
4 " ~ , one card. T M Manufactur- 
7 murs esneee 4 joint promotion is being run Punch ing Co. Ltd sre «distributing a 
ci rere m | Sanforized Service and M.G.M adver window bill. Three colour show- 
7 | neg up with the new film “Sing Agents: F. ¢ cards and streamers Saiuney te { 
* ? in tee Rate Showeards are Partners Ltd. by WH. Smith & Sons Ltd 
“% | ne issued to retailers, and cinema * * * £25 s bd z distrit d in 
te: | slides an na nal advertising wil Six n-sh > on sites if prizes fo window dressing wy 
a hack the scheme. In support will be and around London. double crown petition organised by the Briar Pipe 
. | a window display competition in bills on the Lond derground, Trade Association in conjunction 
e FC which over £200 and trophies » und London bus sides will publicise with manufacturers of smokers 
- be presented as prizes the 198) British Food Fair to be sundries 
i sa ot 
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(Graham & Gillies 


HAVE OPENED A BRANCH IN 


Los Angeles 


NEW SERVICE TO BRITISH DOLLAR-EARNERS 
IN FASTEST-GROWING U.S. MARKET 


Apvertisers who seek to expand 
their dollar sales will be interested in the 
service jointly offered by Graham & Gillies 
Ltd. and the newly formed company 
Graham & Gillies Ltd. Inc. of Los 
Angeles. 

Working virtually as one organisation, 
we are equipped not only to supply up- 
to-the-minute facts and figures on distri- 
bution and marketing, sales trends and 
advertising media in the entire Western 
Seaboard of North America, but also to 
produce the sort of advertising that will 


sell British goods for dollars. In London 
we shall be at your disposal to discuss 
plans, make recommendations, prepare 
campaigns, and at the same time main- 
tain a close liaison between your organi- 
sation and our Californian branch. 

If you wish to promote anew or existing 
product in this profitable and rapidly 
expanding market, you can entrust the 
advertising to Graham & Gillies and 
rest assured that when it is seen or 
heard by the American public it will 
not only make sense but make sales. 


Enquiries should be addressed to :— 
GRAHAM & GILLIES LTD. Advertising, 37 GOLDEN SQUARE, LONDON, W.1. (GERRARD 9121) 
satetieadieeninetiaiamsionesdianminamiammeeaeel 
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We Hear— 


THAT reprints of the News THAT two new exhibitions of 


May 22. 1952 


Chromele por ( the Adv paintings by members of the 

ing = Asex m's Conference Graphic Arts Group have been 

Brighton are bemg sent to del opened one at The Boltons 

gates a8 souvenirs Theatre Club. and the other at the 
. . . Club aux Caves de France, Dean 

THAT W. S. Crawford Lid. darts Street 

team beat Foote, Cone & Beiding . al al 

Lid. 3-4 THAT interesuing Newspa px 
. * * history » given in a presidential 

name board immstaiied in the New 


paper Society's council room, frst 
mg holders of the premier office 
back to 18% 

* * . 


THAT the Wace Crocket Club were i) the Gee & Watson golden jubilee lunch at Brighton were (|. to r.) 
hosts to an eleven from Greenlys Hack row, R_ B. Fishenden, editor of © Penrose Annual,’ who was the first 


Lid.. at Warlingham, Surrey. on works manager of Gee & Watson Lid.. A. H. H. Goodwin. chairman and 


Sunday Wace won by an innings managing director. Front row: E Morgan) mounting room foreman 
and 28 runs ind F. Page and R. Scott, retired employees of the company The three 
. * . in the front row represent past and present service with the company 
" ’ 
> THAL David Woollard, adv totalling 145 years 


tisemenmt manager, Functional Photo 
graphy. was marred on Saturday 
to Susan Ann Granville Chapmar facturers’ Association m connection 
of the Manor, South Croydon with Tie Week (June 7-14) 

* . al o all . 
THAT after nine weeks, membership THAT Morlands of Glastonbury 
of the North East Lancashire Road ntertained their agents. H 


Courtesy League for school chil Benson Ltd. at cricket and won by 
dren, sponsored by the Accrington 4i ms : 
Observer, has reached 1,200 


runs 


* . * 
THAT Dennis Holt, production 
THAT 5,000 «window = stickers manager of John Swain & Son Lid.., 
THAT Priestley Studios produced 42,000 leaflets, 41,000 entry forms and vice-chairman of the technical 
this new Three Flowers window for a display competition, 10.200 committee of the British Federa- 


+ 


fisplay unit for Richard Hudnut  showecards, 14,600 crowners, and tion of Master Process Engravers 
i Lid tt was designed by G. S§ 115,000 small letter stickers, have read a paper on British Standard 
: Rovds Lad heen distributed by the Tie Manu three and four colour inks at the 
4 ———«—«_-—Sith_sInternational Photo Engraving 


Congress being held in London 
jet propelled an cen 
or To make preparations for next 
4 vear s advertising programme, mem- 
results from PYTRAM  Withado Plans a9 yiitiperent on 


: New Service group went to the International 


Harvesters factory at Doncaster 
After his return from a business G. V. Goodrich, account executive 


inp to France, Belgwm and Hol- (wearing hat) and 8S. BE. W ° 
land, having covered more than chief cop) ~riter, find an interesting 
4000 miles by car in 12 days copy angle ox. «cath one of the 


Albert Milhado has now left on International Harvester tractors 
another 3.500 miles drive through while M. Blatchford, another cop) 


Scandinavia and Germany writer, gets to grips with the job on 
Purpose of these tnps has not @ somewhat higher level 
, only been to study the latest deve- 
lopments im Continental markets 
| but also to complete arrangements 


for a new “Trade Paper Express ADVERTISING 
Service” of the Milhado Organisa- 
~ DIARY 


With this service, Albert Milhado Friday, May 23. 

& Co. Ltd., aim to provide details Pusucrry Civs oF Leeps tun 
of every trade paper in Holland +a Aracid  Hagentach on 
Pe Fr Ss tend y recent visit t© Moscow 
- _— “3° ‘_ ~~ King Edward Restaurant. 12.45 p.m 

taly rmany orw wede 

: :- 2 Sateréas. Mag 34-27. 

Jenmar Indonesia and Japan Barrisn Feotrario~n oF Masres 
even if they are not represented in PRintees annual congress. Hastings 


the United Kingdom May 26. 
een Pustiicrry Civue oF Lo~pow~ 
Annual mecting Waldorf Hote! 


Name Change dows 


Teesday, May 27. 


An arresting display showing the 


Alteration of name to Townend Beaproap PUBLICITY Assoctas- 
new avilla rt F TION Speaker _, Bilis E Somake 
ew de Havilland “Come Jet Air nah tae tee — con S ee pee, » ees Saidhend "tinea 
Liner, moulded in Pytram Laminated of the Pytram folder on , - “A . . ADVERTISING PRESS CLUB annual 

advertising models, You tl agency founded in 1938 by Brian mecting Shelbourne Hote! Dubin 
Paper and finished in full colour be interested Townend and Isern-Smith 7pm ‘ 
formerly directors of the Winter Atowrcn Cus luncheon meet- 
ing Chapman Walker on 
Thomas Company “Political Propaganda “ 
. Since Hilbert Hardy, previously 


chairman and joint managing direc-  — fm Os op Lasns 
or of Taylor Advertising Ltd 


- for ‘live’ publicity) ‘ned’ tores wn tian Townend | Wat sSorgia, Oe Noe 
| 


in 1950 and acquired the ownership ADVERTISEMENT ConTRAcToss 


and direction of Townend-Smith ne poll 5 = eecting 
| oe , 16 i accounts — tose can Miia hen, saath 
added tO the agency, together wit ING ASSOCIATION presentation lunch 
PYTRAM LIMITED, DUNBAR ROAD, NEW MALDEN, SURREY an independent outdoor advertis- Waldorf Hotel, 1230 pm 


Telephone MALDEN 32257 ing division 
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Once upon a time she dreamed. To-day, with more money in her 


a =. ae 


purse than ever before, she plans—for marriage and a home of her 
own. Stockpiling for the future, she calls it; and her buying habits, 
formed in the impressionable teen-age years, will influence her 


spending for the rest*of her life 


HERES 


Advertisement Manager : George H. Phipps 


LUTTERWORTH PERIODICALS LIMITED 
Bouverie Street, London, E.C.4 Telephone : Central 1732-3 
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Why this is a good time 


to consider 


London 


Representation 


This month we shall be losing the London represent- 


ation of the SMT bus group. The reason being that 


this group has now been nationalised and taken over 
by the British Transport Commission 


a 

4 
ae 

e: 

a 
= 


i ™ This loss naturally leaves a gap in our organisation 
; It means too that from your point of view we are 
now particularly well placed to take over new 
London representations smoothly and easily 
WE OFFER 
To Provincial Newspapers and Magazines 
s live London representation of proved value-—not an 
t office merely, but a skilled and experienced organisation 
M working keenly in your interests in the heart of London, 
‘ in constant touch with the London advertising agencies 


To National Magazines 


we oller the services of this same organisation in taking 


over completely your entire advertisement management 


The EF. W. Player Organisation enables you to enjoy the 


sdvantages of a fully staffed London office at a mere 


frachon of the cost of installing and running your own 


sdvertisement department 


Proprietors of firmly established publications are cordi- 


ally invited to write in confidence for full details of our 


Services 
* 


PLEASE ADDRESS LETTERS TO THE 
MANAGING DIRECTOR 


* E W PLAYER LTD 


30 Fleet Street, London, E.C A 
Ck Ntral 2786.8 


May 22, 1952 


Publications News and Notes 


‘Northern Mail’ 
75th Birthday 


Ihe Nerthern Daily Mail, which 
last week celeb d us 7%h birth 
day, 1s a three-gen on paper, the 
presem charrmar Samuel Storey 
being the grands f the Samuel 
Storey whk j 1! the paper 
when # was sev urs old ar 
who had = alread founded the 
Sunderiand Echo 873. One of 
h Portsmouth d Sunderland 
group, t fai had an A.B 
figure of 31,525 f he second half 
of last y H.W s the ad 
v ser Via Tha fg West Hartle 


pool und K ry Dale the London 


represemati ve 
if 


Samuel Storey, M.P.. chairman 
Portsmouth and Sunderland News 
papers, Lt was presemt at the 
75th birthday luncheon attended 
by a number rf nayors, civic 
dignitanes, and notahilities of the 
press, business life xd the church 
His daughter, Miss Jaquetta Storey 
pressed the button to start the 
printing press th produced the 


A regular 


larged birthday dition of the 


apes 


* * 
airmail edruion has been 


started by the Philatelic Exporter. 
. * * 


y 
» 


p of Grocers’ Gazette is 
being mereased from 4d. to Sd. as 
from the June 7 issu “Greatly 
xreased printing and publishing 
oss’ as the reason given 
> * > 

Favoy, trade pi sion devoted 
to shoes the 1 leather goods 
which has been published by the 
Leather Industries Export Corpora 
tion, has now been taken over by 
the New Century Publishing Co 
Lid proprietors of the weekly 
Shoe & Leather News c 
autumn ¢ on of Envoy will be 
published by them. and they also 
will carry on the ot} activities of 
the Corporation's publicity division 

* * * 

A specially enlarged number of 
Power Laundry, Dycing and Clean- 
ing News will be published on 
Saturday covering the 29th 
wtional congress of the Institution 
of Britwsh Laund 

. * * 

As from the July August issue 
Shopping magazin o be printed 
n photogravure on coated paper 
nd the price reduced from 2s. 6d 
o ls. 6d The publishers, Lencil 
Lid um to increase immediately 
the circulation to over $5,000 
copies 

* * * 

The Times Weekly Review 
edition of May 22 includes a 20- 
pag supplement ) Northern 
Ireland Among articles on local 
ndustries and industrial develop- 
ments is one on the press An 


assessment 


exporting 


feat 


of the six Counties’ 


paxtentiahuecs is another 


ure 
* * * 

Since the price of Post Office 
Magazine was raised from 2d. to 
3d. at the end of last vear circula- 
tion has dropped from 142,600 to 
134,00" was vealed by the 


Postmaster 


Warr) 


in 


* 


Thomas 


publishe 


to 


pub 


rs 


sh 


General Earl De La 
the House of Lords. 


Waide & Sons Ltd 


of The Alchemist, are 


The Future 


on behalf of the Briush Pharmaceu 
tical Students’ Association Adver- 
tsing matters are bemg dealt with 
from the London offices of The 
Alchemist The Future Pharmacist 
will be published thr umes a year 
> > 7 
“With due acknowledgments to 
some thirty professional advertising 
agems concerned The Spectator 
has isucd a booklet reproducing 
noany of the advertisements that 
have appeared in its pages during 
the past year Some 600 copies 
have been circulated to agents and 
actual and potential advertisers 
* * * 


As from this week's tssuc, Radio 
Weekly will be increased in size to 
20 pages, including an art paper 
cover 

° >. > 

Three special numbers of The 
Friend, the Quaker weekly, will be 
published during 1952: a Friends 
Yearly Mecting number, June 6; 
Friends’ World Conference number 
August 15; and Society of Friends 
Tercentenary number, August 22 
All will be enlarged issues selling at 
6d. instead of the usual 44d 

* * * 


Two well-produced promotion 
folders have been issucd by 
Newnes-Pearson to publicise Tit- 
Bits and Aeronautics respectively 
The former records the circulation 
growth of from 286.117 in Decem 
ber 1949. to mor than half-a 
million now and quotes testimonials 
from advertisers. The latter stresses 
the publichy value of the September 
issuc of Aeronautics in connection 
with the Farnborough air show 

* * * 

There was a print order of 
100,000 for the first issue of 
Filmgoer, a new threepenny weekly 
fan magazine which appeared on 
Monday. Publishers are the Itkin 
Publishing Co. Ltd., and the adver 
tisement manager is Charics Elman 
Monochrome rate is £50 a page 


Marketing 
Newsbriefs 


Coloured Lightning apfasteners 
have been introduced in 18 shades 
by Lightening Fasteners Lid., a sub- 
sidiary of LCI 

* * * 

A mew perfume, packed in a 
champagne-style bottle with a 
plasuc silver sprayed “bucket, 
has been introduced by Jean 
Sorelle Ltd.. under the name of 
Tabarin 

* * 

“Enchanted lilac” is the name of 
a new shade of lipstick and lacquer 
imroduced by Chen Yu Lid. Pub 
lhiewy, handled by Armstrong 
Warden Lid includes full colour 
advertisements in class magazines, 


showcards and dealer aid material 
* * * 


New pack by the Apollinaris 
Company Lid., is a stone Baby 
Polly bottle wath a centenary neck 
label 

. * * 

New Umes being introduced 
shortly by Charles of the Ritz Ltd 
are Cofret of Moss Rose Cologne 
and dusting powder 

* * 


Havana cigars are to be rein 
troduced to this country n 
September for the first time 
before the war 
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FOR OIL COLOURS 
WATER COLOURS 
POSTER COLOURS 


GEORGE BOWNEY & CO LTD 


10 PERCY STREET LONDON - WI 


we Mewspeents 


ay NEWSAGEN 

BOOKSELLER STATIONE 

107 FLEET STREET, LONDON, E.C 
Phone: CIT (4 tines) 


By for the lorgest Net Sa 


‘es Circulation (A B.C) 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.1! 
Tel. Nos. Battersea 5300 & 4886 


393 


@ Irish Conterence—continued from page 347 


Research And Art Are 
Key Topics At Cork 


living to be reduced) Walter 
MahoaSmith = ¢/ hx Standard) 
suggested that the Irish Govern 
ment should sponser a campaign 
to Stomulate an imecrease in indus 
trial >uction utilising all 
nedia and with an estimated allo 
cation of £250,000 per annum 
or three years 
Chairman of the 
N. C. Hartnell, 
Association of 


session was 
chairman, Insh 
Advertising 
Agencies 
in a paper on “The High Cost 
Adver tising,” Kevin C. 
(director, P. J. Carroll 
Ltd.. and former secre 
4 Federation of Irish 
rs) sand that some 
were not as 
conscious as their 
numbers in other coun 
This he felt was due in part 
late entry of Ireland into 
ndustrial production. Techniques 
of advertising and selling had 
received little consideration dur 
ing the early stages of Irish indus 
trial development, which had 
become intensified in the seven 
years preceding the outbreak of 
World War Il. Now, however 
the stage had been reached where 
competition demanded 
close examination of these tech 
niques 
He believed that the daily 
Newspapers were the greatest 
advertising show places, reach 
ing more potential customers 
than any other advertising 
medium-mportant and con 
tributory though might 
be 
“One sometimes wonders if the 
fullest benefits are obtained from 
the mereasing number of adver 
tising displays appearing in Irish 
newspapers, and whether more 
advantage could not be obtained 
from the use of less space for the 
sake of making a splash and 
more from a concentration on 
the positive selling features of the 
product or * he said 
There are, | know, circum 
stances in which a shock treat 
ment of space and aggressiveness 
iN presentation is necessary and 
often effective, but the guiding 
principle must be based on con 
fidence in the qualities and ad 
vantages of the product.” 
‘End Guesswork’ Plea 
Mr. McCourt renewed a plea, 
made by several other speakers 
during the course of the Confer 
ence, for more research —product 
research to ascertain needs, and 
market research to replace guess 
work 
Proposing a vote of thanks to 
Mr McCourt Chartes E. 
McConnell (McConnel!'s Adver- 
tising Service) estimated the total! 
expenditure on advertising of all 
kinds in Ireland was nearing the 
£10 million per annum mark. The 
auestion of who pays for adver 
tising was frequently raised—of 


intensive 


t hese 


service, 


course the consumer paid for it 
but he got im return the benefits 
vf production, smooth 
running distr quick 
turnover 
Chairman 


i cheap 
bution and 
sessi0On Was 
y (chairman, 
rtising-Press Club) 
third business session, under 
mansip of Gerdon Sutton 
man, Publicaty Club of 
heard Senator F. A. 
Maguire (president, Federated 
Union of Employers” und a member 
of th ' ‘ 
Counc 
Adv sing 
not be denied 
which  vulgar 
Immo was often 
adver g. judged 
of | nancial returns 
tha 
nprovement imbherent 
and therefo n 
ness communny the 
postive satisfaction 
ertiser and the 
of methods 
were aesthetically good 


pub 


which 


Decorative Posters 


Dealing with artistic 
idvertisements, Senator Magu 
suid that although an advertisement 
might be well balanced, its propor- 
tions good and its contems im 
perfect harmony it might stull be 
dull and uninteresting. In spite of 

eye would 
it cause t irrangemem lacked 
emphasis had no particular 
point to a t the attention 
Senator uire considered 
advertising signs and posters 
properly used, could be helpful in 
brightening and decorating towns 
and cities. Posters, when well sited 
planned, posted and cared for, 
could be very decorativ 
Major Famon Rooney (publcity 
manager, Acr Lingus) appealed for 
more encouragement for young 
artists in industry, and Denis J. 
Garvey (managing director, Janus 
ted on the reluctance 
to spend money 
good art work 
business side of the Confer 
concluded with a brisk open 
forum under the chairmanship of 
Mr. King, the principal point of 
approach being pressure from ad- 
vertising agents and advertisers for 
greater information from media 
regarding readerships, and confirm 
ation of the view that there is con 
siderable scope for market research 


composiLon 


pass over 
h 


tasers 


the social side in- 
lunch given by Cinema 
General Publicity Lid at 
which Joseph Rackow presided, a 
dinner by the Cork Examiner over 
which T. Crosbie presided a coach 
excurson to Killarney —cnabling 
many delegates to kiss the Blarney 
stone on the way-—and visits to 
local industries before returning to 
Dublin 
Organisation of the Conference, 
under Mr. King, was conducted by 
Gordon Clark and Denis Garvey 
(honorary secretaries), Peter M. 
Rackow (honorary treasurer), David 
P. Luke (P.R.O.), Miss Maura Fox, 
Miss W. Stacey and Messrs. M. 
Colley, G. Crosbie, Liam 8. Devtin, 
Brian D. O'Keanedy, T. O'Neill 
and E. Rooney. 
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FREE LANCE SERVICES 


rRPPr LANCE Antes offers you & 
serves im PP 


chiy 180 Fleet St BCs 


ACCOMMODATION 


STL DIO ACCOMMODATION avai habte 
| minute from Piccadily Circus 
scif~omancd suite of 
commercia 
1000 sg ft 


— -_ HOLBORN, 


Commer 


ve 4 

Cirowng “ 
Mahogany 

R casonabie n on 

prem 


tr mt 


taney surte 
f 
exe 


Nerweed Road 


LONDON FURNISHED 


aation and oF 


Office 
marketing 
availaMlc west central distric 
secretarial and telephone 
interviewing 
permanent 


ed 

leet Se PCs 
{ furnished 
Window theht 
is. pw. Phone TEM 6491 


we 3 AREA. Hall share 
Muodio, 14 ft a 14 ft 
phone, ck 


TO PROVINCIAL PRINTERS 
A London Advertising Agency Group 
with substantia! print turnower, can 
offer desk and phone accommodation 
in W C2 area to London represents 
tive. Write, in confidence 

Box 4515 
Advertioer's Weekly 180 Fleet 61 EC4 


Are you looking for a firm of 
Printers who provide a real live 
service in good quality Colour and 
Commercial Work? if so contact 


DOUGLASS & GILSON (1922) LTD. 


SPECIAL ANNOUNCEMENTS 


GCEBRAUCHSCR APHIK 
De you Know that Gebrauchserapbik ix 
now available to ‘ moe again’ Por 
new . printing pr 


copy wo Emece Forcien 
13 Dartmouth Park Ave 


See May 15 issue of Advertiser's 
Weekly, pages 338-339 and 34! 
for the Advertising Services 
& Supplies Section. June 12 
will be the next issue con- 
taining these Services 
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ADVERTISER'S WEEKLY 


ADVERTISING 
MANAGER 


An ofd-estabhahed Company in the 
North Wee of England, manvtec 


turing 


ond setting § proprietaries 
vacancy for an energetic 
young Advertumng Manager (30-40) 
apablie of handling substantial 
sppropriavions for Press and other 
forms of advertiong 


hes 


baperience 
* & wewler capecety essential bur 
nome 


Agency experience = a 


Staff Pension Scheme 


odventage 


Our own stall has been notified of 
the 


vacancy 


Applications must 
gore full detasis of qualifications and 
eeperience and should 


required 


Bos 45) 
Advertioer’'s Weekly 180 Fleet 6: ECE 


iw yOt CAN WHITE 
beng et 
advertimng and 
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» May De aweting 
Departmem of «a 
fawdnel PubDlemng 
be flied by 
with the 


sound 


end 


have cu 


of eaperence 


Piet Mt BCs 
WOMAN FOLRNALIST 

ont edit wade magazine, Biwounge 

ham Wetting ability 


and interest if 
gualifmations 


avo wentia 


Mate 


ase and = 
fon 4409 Ad 
MECHANICAL 


wanted 


Weebly 180 Flees & EC4 
PRODUCTION man 
mutt have bad at icant | 
yoars advertising production caperience 
Apply by letter pe py directo 
Nepper, Stinvon ley Lid i419 

Cireay Capel Sereet, Wi 
ADV ERTISOMENT race meree 
SENTATIVE required in Londen 
aroa for monthly speciained trade pub 
Ww ving full details tw 
an Corey A 
Hertlord Street. Lon 


risement 
jerweoar, 4 
wi 


+ 
zz 


trADING 


withes t 


ENGINEERING 
ap ment 

seminal ive a 
ay 
: ERS OM 


} POLURNAL 
advcrimement 

. wk shire 

: otliand 

representatives wah 
4 ~~ = tooord and the highest 
reputation should apply Technical 

> beckeroend and compections with cag 
iodustrics in these territories an 
© Please gene full details of 
evic experience w 
eekly “a0 Pieet & BCA 


“ 


we 


RATER APPOINTMENTS VACANT, 3s. 64. per lime. 40. per 


APPOINTMENTS WANTED, S. per Bee, 35s. per Gixpiny peel 
| bane atten toch. “Miakwem, | 


198 Piect Street, 


Leadon, E.C4. CiAncery 


APPOINTMENTS VACANT 


Veceet “The 


JUNTOR PRODUCTION MAN for prin 
and orem. abic © work on own initte 
ve, Say week. bolkday arrangements 


fespected Write avn deta of 
experience ward a Adver 
tang | 14. 6) Pershore ' 
mi 
a MAN 
required. capable of assuming 


p-| of geparument nee 
sound asuloles of production rowune 


including blocks typography, adapts 
tom, artwork and print. etc Agency 
experience omential lica tions 
wuld be made in ore ” (aanham 
Browne Advertising id, Midland 
Rank Chambers, 355 Moseley Road 
furmingheam. 12 

PRODUCTION Small agency has 
vacancy for young assistant with some 
caperionce§ of julie = maintenance 
Diocks typesetiing, et Loyalty and 
imetiigence will secure fapid promo 


bon Write tully wo 
Rox 4501 Ad. Weekly 180 Pleet S& BC4 


COPY / IDEAS 
MAN 


An unusual opportunity occurs 
for an agency-trained copy- 
writer to work on an interesting 
group of both national and 
technical accounts. In addition 
to writing convincing copy on 
anything from a complete cam- 
paign to a technical catalogue, 
he will be expected to contact 
clients when necessary to be 
come fully acquainted with a 
first hand knowledge of the 
technicalities of the products. 
Write, giving fullest particulars 
of career to date, salary, ctc., to 


SMEE’S ADVERTISING LIMITED 
3/5 DUKE STREET, MANCHESTER SQUARE 
LONDON, W.I 


PRACTICAL TYPOGRAPHER required 


ost have had 
cripericme Apply 
tien Director, Napper 
Lid 14.19 Gt 


Advertisi acmy 
by letter, Produc- 
Stinton, Woolley 
Chapel Street, W.! 


oo 
Eapernence on National 
’ ability essential 
and consideration 
- already made by the appomted applicant 
an a good salary commensurate wit 
4 Please write 
4 details of accounts worked 


Rome's Lime Products 
Manfield Shoes 


~anect 
Rob Martin (TLRS) 
Henleys Tyres 
Rothman'’s Cigareties 
Duncan's Chowolstes 
Uray Dune Biecutes 
Count Royal Comeu 
Croiden Eagle Wools 
Taylor Woods’ Stock ngs 
Coate’s Cider 


on, 


The Art , Director, Graham & Gillies Led. 
37 Golden Square, 


GRAHAM & GILLIES 
require a First Class 


LAYOUT ARTIST 


Accounts, 


Owing to increased business this vacancy must be filled now 
will be given to any holiday arrangements 


im first instance and in confidence, giving age. 


GRAHAM & GILLIBS List ef Accounts Inchudes— 
Ky 


N 4 Chie 
erate Ce of 
chilean lodune 

iu 


figure work and creative 


post carnes 
talent and cxpenence. 


and salary range, to 


Leadon, W.! 


eecagemen: there 
ede, Mroegh a Local Omer of the Minin) of oboe uy » stra 


ade 


May 22, 1952 


CLASSIFIED ADVERTISEMENTS | 


HAVE YOU AN EYE FOR SITES! 
Experienced Site Finders required by 
Outdoor Adverusing 


Comemussion 
and expenses paid Write, giving full 
detasts to Box 4395 


= 
Advertiser's Weekly 188 Fleet 6: ECA 


B44 techustve or @ woman oped 18-99 tactusive 


SENIOR CREATIVE MAN required for 
Planning = ox 


wade campaign: by Losdos 
Agency. Full deta 
™ Ad Weekly 180 Fleet St BCs 


ARTIST 


E. MW. MASON & SONS LTD. 
Arclight Works, Colchester 


require 6 food ~~. - commercial 
arcist stul 
applicant will be a man  * is exper- 
venced 1m airbrush work tor retouching 
photographs of commercial and indus 
trial productions and who is able to 
produce first-race lettering. Layout 
ability an advantage S-day week 
Superannuauon if desired 

Write in firse piace giving details of 
experience, age and salary expected 
De NOT send specimens at this stage 
Applications to Publicity Manager. 


IwO MEN with fre lass Cupericnce of 
all types of photograph retouching re 
quired by long cstabinhed Commercial 
amt smudio. Send specs 
lor appointment to 


img «(Service Lid 10 «Argyll Street 
Ostord Circus, W 1 . 

MASSEELEY SHOWCARD ator 
female to take onarec wel 
appoimed showcard section Postion 
gives. woope for deseo and Organising 
amiiues Good wages. Superannuation 
~ Canteen Eacelient con- 
ditions Apply Personnel Officer 
Bumungham (>-operauve Society Lid 
High Street, Burmingham, 

ULNIQLE OPPORTUNITY for Space 
Salceman in a progressive Periodical! 
Publishing Housc Mus be under 35 


keen and enthusiastic and able to use 


Own initiative. Good prospects, Write 
—_— & age experience and salary 
require 
Box “a4 Ad Weekly 180 Pieet St ECs 

CORRESPONDENCE “RETARY 
wanted to take barge (under the 
Eduor) of readers correspondence on 
guris magazine Qualifications 
shorthand, typewr similar ¢xperi- 
ence, adle to work on Own initiative, 
real imterest in tcenage giris Write 
giving details of cxperience, age and 
salary required to 


Box 449 Ad. Weekly 180 Fleet St BC4 
LITHOGRAPHIC PRINTERS (London) 


rapidly expanding. bave vacancy for 
keen representative. T.O. £10-£20,000 
ps. desirable, but not as casential as 
experience and contacts Eacecilem 
opportunity in first cass House, cover 
ing emall litho up to ful 
ecm posters — Fe 
faciitties in additx Reoty in con 
ence, 10 


Box 4500 Ad. Week!y 180 Fleet St BC4 
required as editorial 


with some magazine 
experience preferred Good 


Drospects 
Please write, staiing age. oem, 
rofs. = salary required 
Box 4444 Weekly 180 Fleet St BC4 


= ERTISING. Man required by lead- 
Essex manufacturing of — 
As not more than to 
general advertising 
as duties cover space selling and 
culation of two house magazines 
Sound basis education Good starting 
salary. pension. Reply reference 


1 Ad. Weekly 180 St BC4 
Tor QUALITY Lerrumine 
Na te t work inskle =, 


WRITER 
mme expericnce of 
areen. Regine Studios Led 
Re BAL ing 9303 


PHOTOGRAPHIC STUDIO 


expertense * neiptul 


Box 4499 Ad. Weekly 1s D Fleet ‘Ss BCs 


"Phone your Classifieds to CHA 8844 (Ex 25) 


PRODUCTION MAN (fret clas) for 
beading London technical agency 
© carry technical productions 1) 
all stages from basic matcrial " 
offset experience heiptul Age 
= up w @. provideg —— 


according W_ cauperic 
bs 4soe. Ad. Weekly 180 Fleet St Ec. 4 


layout 
interesting position with scope by new 
ageny 

Box 4494 Ad. Weekly 180 Pieet S: BCs 


fabio AND ELECTRONICS —Techoi- 
cal amistant required for Press Depart 


mem of leadi radio and electronks 
orgamsation perience of technica! 
writin in this industry casent 

U vos to Nationa) 
‘certificate in Elecwical Engineering of 
Radio an advantage 24-0. Full 
details of experience and salary 
required. to 


Box 449% Ad Weekly 180 Pieet St BCs 
LETTERING ARTIST WANTED by 


manufactures of display stands and 

show ca knowledge of silk 

screening and stencil cutting an advan- 
suitable. in charge of 


write with full particulass and 
salary required to 
Box 4464 Ad. Weekly 180 Fleet St BC4 
GENERAL ARTIST. primarily for firs: 
class technical retouching. but also abic 
to undertake finished 


ae 
immaterial up to ** 


Box 4505 Ad. Weekly io Ficet St acs 


Vacancy for 


ASSISTANT to 
ACCOUNT 
EXECUTIVE 


at PRITCHARD WOOD 


We want an up-and-coming 
assistant as right hand man 
to one of our busy Execu- 
tives. His experience of 
advertising agency practice 
will have given him a 
thorough knowledge of the 
technical side of advertis- 
ing and he should be ready 
for further development on 
the contact side. 

Write fully giving particu- 
lars of experience, salary 
required and age to H. C. 
Caffin. 


F. C. PRITCHARD WOOD 
& PARTNERS LTD. 
25 Savile Row, W.! 


MAN Bye as assistant bes 
YOUNG 7 


Med of larsc 

Agency. Must ‘lave completed National 

ie or be Write giving 
is of es experience 


lary coquir 
rd ‘Sso3 Ad Weekly 180 Fleet & BC4 
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CLASSIFIED ADVERTISEMENTS 


CREATIVE MAN m COpy-viualuung 
om naional end wade accounts. Write 
 gniidence tw M.D 
Box 4497 Ad Weekly 180 Pleet St BC’ 

crus Deparumen: 

pufecturet 

Eaperieme of technical adverusing and 

Dubioty casentia. « knowledge of radu 

of clocwonses an advantage. Age 240 

Details of caperionce and salary ce 
wed 

m 4495 Ad. Weekly 180 Pleet St BC4 

INSPECTORS required for bus inspec 

sden-Home Counties and 

South W esi Eng.anJ Whote Time or 

Experienced men ymly 


Bou 4522 Ad. Weekly 180 Pieet S: BCS 
YOUNG CREATIVE ARTIST required 
by leading 5. London Screen Printers 
of Showeards and Saice Aids Good 
opportunity for —— man (age 
19-25) Write fully 
Box 4502 Ad. Weekly ‘80 Pieet St BC4 
YOUNG WOMAN required as assistant 
ccomomist in market research and statis 
tical sales deparumem of large manufac 


turing mpany in North London 

Graduate or holder of suitable pro 
fewmona quatiticots ms -~ _ Appl:- 
cants should give i of ase 


education and cuper 
Box as04 Ad. Weekly “80 Fleet St BC4 


AN 
IMPORTANT 
APPOINTMENT 


Space Salesman (age pre- 
ferably 30-40 years) with 
a proved selling record 
required by publishers of 
Trade and Technical maga- 
zines with a view to 
becoming a deputy to an 
Advertisement Director. 


Write in confidence giving 
full details of previous 


experience, age, salary 
required to 
Box 4527 


Advertiser's Weekly 180 Fleet St EC4 


aes 5 r STANT VERTISEMENT 
AGER required for established 
aes Dus ness =6)OUrna) 
first class space salesman, preferably 
with experience of sciling space Ww in- 
dustrial advertsers Paruculars of age 
record, et& in strict confidence, to 
General Manager. Business Publication» 
Lid., 180 Fieet Street, London, E.C.4 
SALES MANAGER required by Manu 
facturing Company Applications in- 
vned from those of personality. initia 
tive and drive with ability to plan 
complete Direct Mail Campaigns and 
having a successful record behind t 

Mum be able to organise Sales Promo- 
tion and make opportunities for in 
creasing business. Salary and prospects 
excellent and enthusiastic support as- 
sured. Please give fullest details back- 
ground and experience jp — con 

fidence © Managing Direct 
Box 4519 Ad Woekly 180 Fie eet St BCS 
LETTERER for City Printers’ Stadio. 
imterested and expernenced in sal 
creative and technical phases of first 

clams prim design Write 
a 4344 Ad. Weekly 180 Pieet St BC4 
NIOR AN ERT eeeeNE REPRE. 

& 


So CENTAT TV quired by weranewe 
stoup of publishing compan Ex 

orien m textile ‘(or ae trades) 
Reid an advantage but not cwential 


Details of age and experience. im strict 
confidence. to 
Box 4517 Ad. Weekly 180 Pleet St BC4 


APPOINTMENTS VACAN 


SALES 
REPRESENTATIVE 


for London and Provinces required by 
rapidly expanding company marketing 
well-known product with unlimited 
industrial and advertising uses. Only 
men of initeative and drive capable of 
earning well over £1,000 per annum and 
with good selling records will be con- 
udered Salary. commission and car 
allowance. Replies, which should be 
fully detailed, will be treated in confi- 
dence. Write 


TRAPINEX LTD 
96 Park Lane, London W./ 


Applicants should be aged 30/35 and 
have wide empericace in collating and 
soterpreting Saics and Marke: Research 
satstas Good safting wlary and 
prospecta; pension and prof: partis 
palon schemes in operation Apply 


Personne! 
anager 
PRODUCTION ASSISTANT wanted 
est End Technica! Advertising 
Crasaination doing very bigh quality 
mar work Applicants should be in 
ty 20's, possessing a working know). 
edge of bicck ordering . 
maintenance of schedules and feeding 
copy to journals. Production imetli 
gence and 4 g00d memory are of more 
importance than agency experience 
Box 4516 Ad Weekly 180 Fleet St BC4 
LETTERING ARTIST. London Studio 
bas @ vacancy for a first class lettering 
artist Good salary and holidays as 
arranged Write in first instance stat 


requires an awistamt to the Director 
General Applicants should have an 
intimate knowledge of ihe advertising 
induswy gencraily and should also have 
hed experience im advertising and 
journalism Commencies salary 


The Advertising Associa 
tion, 110 Pleet Street, London. B.C4 


YOUNG MAN 
required by Technical Agency 
to control account in all stages 
Knowledge of Radio industry an 
advantage. 


Box 4514 
Advertiser's Weekly 180 Fleet 6: ECS 


VESUALISER/LAYOUT MAN ww pro. 
duce top class work on national and 
trade advertising required by first class 
mediom sized London Agency All 
information in confidence to Managing 
Director 
Box 4499 Ad Weekly 180 Pleet St BC4 


Young 
Layout 
artist 
wanted 


Appointment by telephone 


McCANN - ERICKSON 
ADVERTISING LTD. 


TEMPLE BAR 6600 


PRODUCTION. Vacancy exists for firm 
class man with Agency cxperience and 
sound knowledge of blocks, typesetring 
te Good salary and holidays as 
arranecd Apply in writing giving age 
experience and salary required to 
Box 4410 Ad. Weekly 180 Fleet &% EC4 


‘Phone your Classifieds 


VACANCIES for oe se =o repre 
senteauves with capericace and cOnmm 
tons advertising ang gift lines. De 
D wands and showcerds. offered by 
manutactures. Please send full part 


culars to 
Box 4523 Ad. Weekly 180 Fleet Si BCS 


AMBITIOUS, ABLE. 
YOUNG EXECUTIVE 


Busy West End Trade and Technical 
Agency has immediate vacancy for young 
men with few years experience He 
would at first be mainly concerned with 
production details but would have access 
to all departments. He must have the 
‘flair’ for advertising, be « quick, com- 
petent and accurate worker Such a man 
will be adequately rewarded and given 
every Opportunity to ree quickly to top 
execulve status 

Write with full details of education and 
experience to 

Box 
Advertiser's Weekly 168 Fieet 6: £04 


RETPL CHER with cadericnce Of Taw 
Mcel Retouching fu London Studie 
Hobday the year and good smilary to 
feet class man 
Bou 4529 Ad. Weekly 180 Flee St BC4 

YOUNG LADY required for London 
Office of provincia! printc 
vf shorthand a typiae ceEenla 

Alaigar G 


Phone oO appow 
ment 

LAYOU 4 . ISLALISER. = Upporiunty 
cxmts for i< am man wih London 
Arco He sme be capable of pro 


ducing g00g clean ~ mt wyouts Gow 
f md holidays (he year 
Box 450 Ad. Weekly iso I 


PERSONABLE LADY, 50 seeks pub 


letty Sealants post Shorthand typ 
img and good expernence in PR. and 
;Ourpalestic work 
Box 4509 Ad. Weekly 180 Fleet & BCs 
Ambitious, agency wained 
Three Years 25 assiant scoount execu 
tive plus valuable capericnce m the 
other side of the fence Account 
Executives and Advertising Managers 
hat offers? 
Box 4508 Ad. Weekly 180 Flee: St BC4 
YOUNG MAN (30). Scot well educated 


with knowledge of advertising. socks 

areesive post in London Agency 
revious capefience «& home and 
abroad has cnabicg him to obtain a 
wide knowledge of all modern printing 
processes, and has proved tis ability 
in an adawnistrative capa ity Write to 
Box 4531 Ad. Weekly is0 Picet St BC4 


SHORTHAND-TYPISTS, Private Secre- 
taries, Clerks, etc. If you are in urgemt 
need of staff, contact Embassy Bureau, 
Excel House, Whitcombe Street, W.C.2 
(WHiltehall $924) We «epecialine in 
efficent personne! 

UNDER 40. Successful Publicity Mana 

r Fon ¢ 


ecr of well known ¢ 
panics chs pis 
substantial prosp . f 


mar 

including adverusing a 
Special interes: in ang fair 
cal publicity 
cuy with sales reeponsih 
ably working from Lond 

Reply w: The Advertiser 

vom 3 Berners Street, London 


A MAN wih 6 years post-war Avency 


experience of National Advertising 
Accounts, desires & change Having « 
far sense of values, realising theve ix 
atways something to icarn. my experi 


ing am at present handling Pro 
duction on Nationa Pr tetory 
Accounts with a well known London 


o ase i 
Bor 4511 Ad. Weekly 180 Pleet St PCa 
PERSONAL ASSIST ANT SECRETARY. 
young lady years advertising cxuperi 
ence capecially 
executive ability, also knowledge con- 
tinental languages. sccks responsibic 
mt. Free mid-June 
m 4526 Ad. Weekly 180 Flee & PC4 
ADVERTISEMENT MANAGER (6) 
with cxceliem record on high class trade 


journa wishing to widen experience 
cocks change Would welcome « “ 
— m nations! daily. weekly or 


mont 
Boe 4478 Ad Weekly 180 Plee: St BCs 


ADVERTISER'S WEEKLY 


ARTIST DESIGNER, and verse 
‘ seeks Poston émsignh mm pom of 
=k mater aso peckaging @ 
Bon 4552 Ad. Week» 10 

SALARY SECONDARY w yours man 
G5), therary flak 
sccking Opportunity aod caperience in 

Y 


ar 
Box 44558 Ad. Weekly 180 Picet St BC4 
COPYWRITER Jeawes posiuios in 
Publicity Department or Advertising 
caperieme in cugasine 
book production ——_— 

Free lance wrner Aac 
Box 4512 Ad. Weekly is0 Tiset St bcs 
VISUALISER LAYOUT ARTIST, 28. 
5 years experience, sound koowledge 

typography 

Bou 4507 Ad. Weekly 180 F 
YOUNG ACCOUNT EXECUTIVE, 
University Graduate, now working with 


ing, market and media research, secks 
De nec 
Box 4510 Ad. Weekly 180 Pleet & BC4 


PRODUCTION 
Prodution Manager at presem with 
Londoh Agency secks change to firm 
where facilities to continue with own 
free lance accounts would be arranged 
in exchange for sominal salary. 


Box 4482 
Advertieer's Weekly 180 Fleet 6: E04 


to CHA 8844 (Ex 2s) 


SALES AND WANTS 


wanted in jarec quantities s 

sampic and pre to Sporw Printers 
(Biackpool) Lad 
Marton, Biack poo 


FOR SALE. Gestetner Rotary Dupl 
cator——very used, £25 Good 
fcasons Le ’ 
Watford Telephone Walforg %}0 


nm 
dial Singly boxed To clear £250 
Clive, 141 Laoderdaice Road, W.9 


BUSINESS OPPORTUNITIES 


TRANSPORT CONTRACTORS Firm 


bandied on & percentage basis. Red- 
d.. 6 Wolseley Road, Ashford, 
Keat. Iciephone 7 
FASHION and Commercial Artis: with 
many years of studio ecxzpericnce i& 
open to wke « few pupils for smal) 
emunm Wweite 
m 4524 Ad. Weekly 180 Pieet St BC 4 
SMALL. WELL ESTABLISHED Adver 
Using Agency needing capital w finance 
capenwion invited t communicate with 
advertiser secking w i direct orshy 
Box 4477 Ad. Weekly 180 Fiect St BC4 
DIRECTOR traveling August. Septem 
ber Singapore, Erunci and Borneo 
willing to accept commissions Write 
Box 4525 Ad. Weekly 180 Fleet S BC4 


SHOW CARDS, CUT-OUTS, 
Book Jackets. Advertising Folders, 
«x. & photo-itho of ie 
(own photoditho process plant.) 
CARILLON PRESS LTD. 
fine Colour Printers 
Telephone: Boscombe 36835 
London Office: 96-100 Fleet St... C4 
Phone: CENetral 1740 


PARTNERSHIP availabic io small studio 
with expanding tusi and 
protis Furst class references expected 
and given 
Box 4513 Ad. Weekly 180 Plees 5: BC4 
AGENCY REQUIRED wo represent bieh 
ality printing organisation by former 
inex tor of Advertising Agency with 
live comnections in om Country and 
Lancashire Agreement on retainer 
and commission basi Representation 
to be confined t two complementary 
eesociations. one having siready been 
arranged Good a 7 turnover 


sound technical ability ame — on 
ideas and design forms 
Bou 4485 Ad. Weekly 180 fs 0 st Le) 


(Continued on page 393) 
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ADVERTISER'S WEEKLY 


. May 


Adverti ser's 
eure Weekly l= 


Post free 
SS/- (overseas) 


; 4: STOP PRESS 


FURNITURE TRADE 
CHIEF WANTS BIG 
SALES DRIVE 


8 ae 


For foreign affairs al 


The Times maintains a corps 


of some 100 Staff Correspondents in 


ee Oe po aen 


POSTER ASSOCIATION 
CONFERENCE 


the important world centres. 


Their dispatches are 

the fruit of knowledge, experience, 
and a sense of responsibility. 
V.1.P.s and their lesser 
brethren read the foreign news 
printed in The Times with 


complete confidence in its accuracy. 


THE TIMES 
Daily Price 44 


y Stadi: 
> This event 
| is given = by 
THE TIMES LITERARY SUPPLEMENT | B.B.C. H.MLV. and Marconi 
Every Friday Price 6d | -= to yt A o , 4 
v sets vantage of 
coverage. 


THE TIMFS EDUCATIONAL SUPPLEMENT 
Fvery Friday Price 4d 


THE TIMES WEPFKLY REVIEW 
Every Thursday Price 6d 


' by fio at £10 a <3 are 


lakers of -, -4+- 
THE TIMES REVIEW OF INDUSTRY 
yp in 


First Wednesday of Every Month Price is 


THE TIMES BRITISH COLONIES REVIFW 
Quarterly Price 6d 


THE TIMPS SCIPNCE ®E&VicWw 
Quarteriy Price 


Published by the , Proprietors, BUSINESS PUBLICATIONS, Ltd., at their office at 180, Fleet Street, a E.C.4. (Phone aed 6844.) 
May 22, 952. Printed in England by Staples Printers Limited at their Great Titchfield 
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